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E EGGS FOR } 


Uncle Sam is calling for 
an extra 300,000,000 
dozen eggs at once for 
National Defense. 


Wayne’s 2-fold Fall pro- 
gram helps you meet this 
National Emergency. 


WAYNE “PRICE PROTECTION WAYNE "MEN OF ACTION” 
; PROGRAM" a plan to protect a fall sales program to assist poul- 
poultrymen and feed dealers  trymen in answering the call of 
against possible advancing feed our government, and at the same 
prices—while increasing produc- time to build increased business 
tion. It’s a real money saving plan. for Wayne Dealers everywhere. 


WRITE TODAY for details of these two ‘tOppor- 
tunity of a Lifetime’ programs geared to serve 
a patriotic duty and at the same time promote 
sales and profits for aggressive feed merchants. 


AL L | ED M | L is. | he EXECUTIVE OFFICES + CHICAGO 
e SERVICE DEPT. * FORT WAYNE, IND. 


FEED 


- BREEDER... 


Eau Claire Elevator 


Remodels -- Gets Speed 


Saving of space and fast operation was essential 
to the Eau Claire, Wis. Elevator, so the spout 
from Attrition Mill (see above, top right) was 
extended through floor to mixer in basement 


(see picture below). Leg elevates feed to double 
sacker. 


Strong-Scott equipment is designed and built 
to take care of just such situations. Write for 
full particulars. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
he Strong-Scott Mfg Co. STRUNG 
Branch Office: Great Falls, Mont. ott Mig Minn. StoTy 


FREDH.CHASE 


Representative 
Box 124, Oshkosh, Wis. 


Telephone des 
8187 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY 


JULY, 194% 


Vol. 17 No. 7 
Advertising Manager 
ALLEN E. BELL 7 
Circulation Manager 

9 
Good Showmanship Brings Customers... 15 
Customers Like to See 17 
Make It Easy for Customers to Buy... Sn 19 
Summer Meeting Draws Indiana Feed Men........................... 21 
Branch Store Steps Up Feed Business... 25 
Eastern Federation 27 
29 

American Feed Manufacturers Meet... 30 

to play International Baby Chick Show... 34 

The demands fr Wage Hour Act Clarified 37 

are steadily increasing. With milk 

g Poems Pays Feed Dealer... 

................... 11 Kracked Korn... 39 


PUBLISHED MONTHLY by the Editorial Service Company, Incorporated, 741 North Milwaukee street, Milwaukee, Wis. 
David K. Steenbergh, President and Treasurer. 


OFFICIAL PUBLICATION of the 


Central Retail Feed Association, 741 North Milwaukee street, Milwaukee. David K. Steenbergh, Executive Secretary. 
Eastern Federation of Feed Merchants, 35 Douglas road, Glen Ridge, N. J. Louis E. Thompson, Secretary-Treasurer. 
New England Retail Grain Dealers Association, Box 8, Ludlow, Mass. Lynne P. Townsend, Secretary. 

Ohio Grain, Mill and Feed Dealers Association, 30 East Broad street, Columbus, Ohio. W. W. Cummings, Secretary. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middllingas 
Rye Middlingas 
Malt Sprouts 
@newens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Laboratories and Offices 


GENERAL BIOCHEMICALS 


INCORPORATED 


Manufactucers of 


NUTRITIONAL BIOCHEMICALS (Vitamins) 


FOR 
CONCENTRATES FOR FEEDS 


CAROTENE 
RIBOFLAVIN 
NICOTINIC ACID 


Other biologically important factors are also available. 
For further information write to 


GENERAL BIOCHEMICALS, nc. 


10 Laboratory Park ++ Chagrin Falls, Obio 


You Name It --- We've Got 


For a Complete 


MILK-FEED SERVICE 


SUPREME BRAND 


DRIED SKIM MILK 


PERFECT QUALITY PRICED RIGHT 


SUPREME BRAND 


V CONDENSED BUTTERMILK 


“The Genuine Condensed Buttermilk in the Yellow Barrel” 


SUPREME BRAND 


DRIED BUTTERMILK 
¢ L EASTERN SEABOARD DISTRIBUTORS FOR 


ACTO-G DRIED WHEY 


@ Buy from a concern that deals exclusively in milk products for 
animal feed. As one of the largest distributors of milk-feed products 
in the East, we are able to offer you prompt delivery, at prices that 
assure you of a good profit. 

@ Remember — no matter in what form it comes, you are always sure 
of a consistently perfect milk product, when you buy SUPREME. 


Write, Phone or Wire for Unusually Attractive Prices 


Bulletin Building Pa. 
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Eccentricless 
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Screen Drive 


large low-cost capacity 


New simplicity, new safety for all cleaning — 15 to 
20% greater capacity — a saving in space, power, 
labor's attention — a large reduction in cleaning 
shrinkage. America’s most modern, bestbuilt gen- 
eral use Cleaner. 


Ask for catalog B-159 
S. HOWES CO., INC., Silver Creek, N. Y. 


S00 


ate ate tte tte tte dle tte dte ite dle ale ale 
RERE RE REE REBEL 


SOS 


i 
| 
a 
q 
| 
| 
\ 
| 
\ 
\ | 
. 
| 
‘SUPER CLEANER’ 
a’, 
é 
| 
] 
| 


It’s the 
EXTRAS that count! 


And in ARCADY GROWING MASH it’s 
those exclusive ARCADY extras like con- 
densed buttermilk, Wonderlas and animal 
liver meal that mean extra sales and extra 
profits to you! 


GROWING 


never before was the market so wide open 
for ARCADY GROWING MASH sales! 


With present market conditions and big demand for eggs, poultry raisers 
are increasingly conscious of the need for a reliable, economical growing 
mash. By pushing ARCADY GROWING MASH now, with its wide 
consumer acceptance and wide dealer margins, you are cashing in on a 
timely need and turning that need into CASH FOR YOU! 


And even more EXTRAS! 


Big FREE GARMENT OFFER to ARCADY Dealers! Free sets of nationally- 
known LEE Color-matched Texas Tan Shirts and pants to old and new 
ARCADY Poultry Feed Dealers! Here is your chance to get these famous 
garments for both you and your helpers at ABSOLUTELY NO COST! 
This special offer is good on all ARCADY or SUNKIST Poultry Feeds. . . 
but it closes at midnight, July 31st! Don’t waste a single minute. Contact your 
ARCADY salesman or write direct at once for complete details! Take advantage 
of this offer NOW and see how quickly you'll be wearing these famous LEE 
Color-matched garments! 


ARCADY 
An FEEDS 


PAS FOR ALL LIVESTOCK AND POULTRY 
TESTED 


ARCADY FARMS MILLING COMPANY 223 WEST JACKSON BLVD. 
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stump says doing business on 


Credit 


on your total sales volume 


the feed business with Oscar 

F. Stump, Stump Grain & Coal 
Co., Garrett, Indiana, recently, he 
pointed out emphatically that doing 
business on credit constitutes noth- 
ing more or less than a self-imposed 
tax on your volume of sales. 

“The saying goes that 95% of 
the people are honest. I would go 
further and say 99% are honest but 
when that little 1% gets into your 
pocketbook through the credit sys- 
tem to the tune of $10.00 toa 
$100.00 or more per account, it be- 
comes a serious problem and de- 
mands a solution,” Stump declared 
in deadly earnest. 

Ever since he purchased the es- 
tablishment from a group of farm- 
ers who owned and operated it 
prior to 1934, he has carried on, 
selling partly for cash but granting 
credit to “good” farmers who re- 
quested credit accommodations. In 
checking over his sales records of 
the past seven years Stump was 
amazed at the rather staggering 
losses when totaled up for that 
period. 

“It seems only a trifling item as 
measured by the month, or even 
for a whole year but when you 
write off nearly 1% of total sales 
on an $80,000.00 to $100,000.00 an- 
nual business it amounts to thou- 
sands of dollars over a period of 
time. Here in Indiana where all 


VE discussing vital problems in 
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dealers are taxed 1% on gross 
sales (regardless of any profit) then 
pay local city and county taxes, 
plus some more to federal agencies, 
it looks silly to put another 1% tax 
on your own sales via the credit 
route. 

“Facing the inevitable increase in 
all taxes in our present national 
emergency, I decided to take the 
only measure possible to hold op- 
erating costs down by adopting a 
gradual transition from credit to 
cash. 

“In analyzing this problem for 
quick and effective solution—to put 
our feed sales and custom grinding 
on a cash basis, I compared this 
end of our business with our im- 
plement and tractor department. In 
selling any of these major pieces of 
equipment we insure ourselves as 
nearly as humanly possible against 
loss by getting all cash or secured 
notes which we could cash at the 
bank or chattel mortgage. Why 
then should we assume all the risk 
on feed and custom grinding by ex- 
tending credit. Don't the farmers 
make as much or even more profit 
on these items than they do with 
their implements? 

“We reasoned that if they expect- 
ed to pay spot cash or provide se- 
cured settlement on their farm ma- 
chinery purchases as a customary 
procedure, they could be educated 
to pay spot cash for feed and grind- 


ing service by the same process. 

“So we are posting signs in the 
mill, office and sales rooms that our 
terms are cash. What can we say 
to the city or rural buyer who wants 
credit on his monthly coal needs? 
It is obvious that every car of coal 
switched on our siding must be paid 
for. The freight agent is required 
by the railroads to collect that 
freight—right now—not next month 
or tomorrow, but when the bill of 
lading is presented. And as every 
new dealer knows, the freight rep- 
resents a big percentage of the cost 
of coal. A courteous but firm ex- 
planation of these factors does the 
trick without giving offense. 

“Another thing. Neither the farm- 
er nor the city man objects to pay- 
ing spot cash over the counter at 
the chain store for his groceries, 
shoes, clothing or what-not. Those 
who buy there, do so to save 
money and at a source of supply 
where they can get what they want. 
We point these logical thoughts to 
our customers and it’s another 
clinching reason which they under- 
stand and do not resent. 

“Our volume of sales runs pretty 
high as we stock a wide range of 
merchandise—farming implements, 
tractors, repair and replacement 
parts, tires, motor oils in bulk and 
cans—in fact nearly ever major 


(Continued on Page Fifty-one) 
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EASTERN DISTRIBUTORS FOR 
E. R. Squibb & Sons 
EXADOL 


3,000 or more Vitamin A ond 
“400 or more Vitamin D units 


VioBin Corporation 
REX WHEAT GERM OIL 


A cold processed, extracted 
oil, rich in Vitamin E 


é 
Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 
Contains 20,430 int'l units B1, 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 
California Packing Corp. 
REGULAR BIOTOL 


Not less then 85 Vitamin D 
and 600 Vitamin A units 


SUPER BIOTOL 


Not less than 3,000 Vitamin 
A and 400 Vitamin D units 


VITAMIN A OIL 
25,000 U.S. P. XI units 
per gram 
@ 
American Butter Company 
GREENMELK 
~ Young green cereal grasses and 
"buttermilk in semi-solid form - 
DRIED GREENS-BUTTERMILK 


- Young green cereal grasses and 
buttermilk in dried form 


Keep to the right/ 


What lies beyond hill or curve the driver cannot know, but the old, familiar rule 
of the road guides him safely on. 


You in your business—and we in ours—keep to the right and move safely on to 
greater progress when we make quality the standard we follow. 


Quality guides you in selecting not one but every ingredient in your feeds, so that 
the products you sell may build your reputation and success. 


Quality guides Atkins & Durbrow in meeting your need for vitamin products— 
essential to present-day feeds. Quality has guided this company in choosing the 
firms for whom we sell. Here are represented only companies that are well- 
known, reputable—companies who manufacture quality vitamin products: E. R. 
Squibb & Sons, Pabst Brewing Company, California Packing Corporation, 
VioBin Corporation, American Butter Company. 


Associate your feeds with these names. Make Atkins & Durbrow—the House of 
Vitamins—your “headquarters” for vitamin products. Our sales representatives 
operate from 10 centrally located cities. We have warehouse stocks in 8 cities. 
We are prepared to render you efficient, thorough service at all times. 


See the Atkins & Durbrow representative when he calls. Hear his story. You 


will find him the type of man you like to do business with—a true representative 
of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, rnc. 


; (Proprietors of The OK Company) 
165 JOHN STREET, NEW YORK, N.Y. 
CHICAGO BOSTON DETROIT 
1524 South Western Avenue 177 Milk Street 3023 Vicksburg Avenue 
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Cash 


AVE you been considering 
the idea of putting your busi- 
ness on a cash basis? Have 


you hesitated to take that step be- 
cause you felt that a cash policy for 


your firm would drive good cus- | 


tomers to your competitors? 

Before you decide to abandon the 
idea of a cash basis you should con- 
sider the case of Elmer De Broux, 
manager of the Valders Elevator 
Co., Valders, Wis. 

For 15 years Mr. De Broux has 
operated the Valders concern and 
until October, 1940, gave credit to 
customers whom he considered 
good risks. 

But on October 1, 1940, he decid- 
ed that the time had come to put 
his business on a cash basis. His 
decision came after weighing both 
sides of the proposition. The re- 
sults have been so satisfactory that 
he has never for an instant regret- 
ted his action. 

He found two things absolutely 
necessary in launching a cash ba- 
sis program. First, it is imperative 
to publicize the move far in ad- 
vance and in as many ways as pos- 
sible. This will prevent any cus- 
tomer from objecting the 
grounds that it is “news to me”. 
Second, set a definite date when 
the plan will go into effect and ad- 
here to it. 

Well in advance of the cash date, 
Mr. De Broux posted a sign in the 
office informing his patrons that on 
and after October 1, 1940, sales at 
the Valders Elevator Co. would be 
for cash only. This message also 
appeared several times in the firm's 
Barn-O-Gram—a neat house organ 
published periodically. 

However, Mr. De Broux knew that 
it wasn’t enough just to tell his cus- 
tomers that the firm was going on 
a cash basis. Each time he men- 
tioned it he wisely pointed out 
what such a system would mean to 
the trade. 

And the most attractive reason— 
from a customer's viewpoint—was 
the fact that selling for cash en- 
abled the Valders firm to offer more 
reasonable prices — approximately 
a $1.00 saving on a ton of feed. 
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basis boosted profits 


SHOWN standing beside 
the new molasses mixer re- 
cently installed at the Val- 
ders Elevator Co. is Elmer 
De Broux, proprietor. An ex- 
terior view of the plant is 
shown at the right. 


Naturally, this was a motivating 
factor in keeping his customers. 

Mr. De Broux did have to make 
ene or two exceptions in his pro- 
gram. He has a few large pur- 
chasers of feed who had previously 
been able to purchase on open ac- 
count. These he put on a cash ba- 
sis of 30 days, but that offered no 
trouble since these large responsi- 
ble buyers had always been prompt 
pay. 

Another exception cropped up 
this spring in the sale of seeds and 
fertilizer. Many farmers had been 
accustomed to buying their seeds 
and fertilizer on credit, and in or- 
der to accommodate them he al- 
lowed some credit again this sea- 
son. However, to induce payment 
in cash on these products, Mr. De 
Broux gives 5% discount for pay- 
ment at time of purchase. 


You might think that putting your 
business on a cash basis would 
mean the loss of many customers 
but Mr. De Broux found that he re- 
tained practically all his trade. At 
first some of the poor charge ac- 
counts drifted away to nearby 
towns. But soon the owners of 
mills close by decided they didn't 


badger feed man 


want bad charge accounts, so they 
too went on a cash basis. 

It seemed Mr. De Broux had all 
the angles figured out when he 
made his change. On October 1 
there were a number of patrons 
who owed for back purchases. 
Those who could, settled their bills 
in full but where this was impos- 
sible the manager arranged for the 
customer to pay off sums ranging 
from $2.00 and up per month, 
meanwhile selling all new mer- 
chandise only for cash. 

After more than six months of 
operation on the new program Mr. 
De Broux is well satisfied. Credit 
buying is merely a habit, he says, 
and once you change to cash that 
will also become a habit with the 
customers. In addition, a cash 
policy releases tied up funds which 
can be used to good advantage in 
any business. 

The Valders Elevator possesses 
excellent buildings and equipment. 
Mr. De Broux believes in the neces- 
sity and wisdom of owning mod- 
ern, reliable machinery. 

At present the firm has two sep- 
arate feed manufacturing lines so 
that it is possible to accommodate 
several customers desiring grind- 
ing or mixing, at the same time. 
If the present upswing in business 
continues a third line will also 
probably be installed. 


(Continued on Page Fifty-three) 
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LEING COMPANY 
wine 


ELKTON Mi 


FEED: 


BBARD SUNSHiNe 


WAY 


Dealers mixing their feeds The 
HUBBARD SUNSHINE Way con- 
tinue to report increased sales 
and greater profits. | 

The basic reason for these 
successes is that feeds made 
The HUBBARD SUNSHINE Way 
to Hubbard formulas and with 
HUBBARD SUNSHINE CONCEN- 
TRATE “make a profit for the 
man who feeds them”. 

We invite dealers who would 
like to increase their business 
to write for full details. 


bard 


EASTERN BRANCH: 410 ELEVENTH STREET, AMBRIDGE, PA.. 
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DON’T LOOK OUT The Feed Bag does not trade in grain or feed or take 


THE WINDOW or express any: position with respect to the markets 
for the guidance of our readers. In our small way, 
however, we do anticipate our requirements for paper and other supplies 


needed in our business when we think that prices are right and we do not 
call it “gambling”. 


We are frankly surprised, therefore, to find that with domestic and world- 
wide conditions as they are there is so much resistance to present price levels 
throughout the feed industry. 


It is true that there is plenty of grain in storage and that prospects for all 
feed crops are the best in years but instead of just looking out the window at 
all this luxuriant vegetation it is wise to turn about and consider other factors 
affecting the feed business that are beyond our range of vision. 


Most important of these factors is the army of defense — the more than a 
million (and it may soon be three million) boys who are training to be pre- 
pared for possible combat and the larger army of men who are profitably 
employed in the defense plants of the nation. 


These many millions of active and hungry people are eating more and 
better food than they have ever had. The workers are earning good wages to 
pay for good food and Uncle Sam is seeing to it that the boys in the camps 
are also getting the best food in the land. 


The best food in the land, of course, is butter, eggs, milk, cheese, fresh meats 
and poultry and their unprecedented demand — which is certain to continue 
for at least three years whether we are at peace or war — has caused the 
prices of these commodities to rise an average of at least 25 per cent. The 
farmers can hardly believe their eyes as they get their milk checks and their 
returns from shipments of eggs, poultry, cattle and swine and, prompted by 
Uncle Sam who seems at last although inadvertently to have taken an interest 
in the feed industry, they are rushing to buy feed to further increase their 
production and their profits. 


Is it logical for the price of feeds to decline under these circumstances? Can 
dairy feed and feed ingredients drop in price while butter rises from 30 to 40 
cents per pound? Can poultry feed and feed ingredients decline when the 
farmers are getting at least 50 per cent more for eggs than they did a year ago? 


We have recently become accustomed to low prices in the feed industry 
but we only have to go back a few years — not way back to the last war — 
to realize that present levels are not out of line. We urge our readers not to 
speculate but to consider the facts and maintain their stocks to meet the 
present day demand and maintain their selling prices in line with present 
day replacement values. 
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The Right 


Yo) D. A. Schnurr and F. 
B. Wood entered the feed 
and grain business 17 
years ago, their assets consisted of 
Mr. Schnurr’s knowledge of proper 
bookkeeping, Mr. Wood's experi- 
ence with a well known Albany 
feed and grain house, plus a little 
country store, which they had pur- 
chased in Delmar, N. Y. 


Today they have greatly in- 
creased their volume over that of 
their predecessor, added a separate 
building with modern milling ma- 
chinery, and operate one of the bus- 
iest places in town. The individual 
abilities of the partners have al- 
lowed each to concentrate suffi- 
cient time on his end of the busi- 
ness to “do the job right”. 

Much of the firm's growth can be 
traced to a day-to-day knowledge 
of its condition, coupled with con- 
tinuous striving toward more busi- 
ness on a cash basis. Mr. Schnurr 
balances every day, can tell in- 
stantly what the firm owes to 
whom, and what is owed to the 
firm by whom. 

While he does not believe in fig- 
ures for “figures sakes”, he does 
feel that records should show an 
exact picture of daily changes, as 
well as of the company’s progress 
from year to year. Only by such an 
accurate presentation of the finan- 
cial condition is the system of great- 
est value to the proprietors. Mr. 
Schnurr'’s steps toward a cash basis 
can, therefore, be carefully planned 
from the picture his books furnish. 

“In this section,” he explains, the 
farmer's income is very largely 
from milk sales. Their checks come 
in once a month, and we collect 
accordingly. It is also important to 
educate customers to the cash basis 
of operations. Most of them sooner 
or later see the justice of it, both 
from their standpoint and from our 
own. Naturally, there are a few ac- 
counts, especially older patrons, 
who continue to have an outstand- 
ing balance due. 


“But we are careful about allow- 
ing new accounts on even the 30- 
day basis; more and more of our 


success motto of 


feed store partners 


business is being done cash-over- 
the-counter. This is particularly 
true in the diversified items which 
we now carry, in addition to 
straight feed and grain.” 

It might be said that Mr. 
Schnurr’s painstaking care has the 
effect of a perpetual audit. He can 
tell instantly when a 30-day cus- 
tomer’s condition is endangered. 
A sign is prominently displayed on 
the office door saying: “Cash 
Only; Do Not Ask For Credit’’. This 
is the most effective answer yet 
known to those undesirables who 
wish to get something for nothing, 
or pay when they feel like it. 

Mr. Schnurr has been heavily 
praised by some professional col- 
lectors with whom the firm has had 
dealings. With the gross volume 
from $90,000.00 to $120,000.00 per 
year, there is never more than $8,- 
000.00 on the books at any one 
time. 

Being located in a very small 
town, much of the company’s sell- 
ing is done over definitely estab- 
lished routes that are covered reg- 
ularly. Two of these, which include 
a radius of about ten miles, are 
serviced every day. Then there are 
certain localities outside of this 
range which are visited on certain 
days of the week only. 


A rather unique departure from 
one common practice in route sell- 
ing is the elimination of all can. 
vassing. Instead, preferring to go 
along gradually and avoid solicit- 
ing trade which might later prove 
undesirable, the firm has concen- 
trated on delivery customers who 
have become accustomed to phon- 
ing in their orders in advance. 

It was not originally intended to 
go in for grinding and mixing, but 
it has become essential to the con- 
tinued profitableness of the busi- 
ness. In a separate building a full 
time miller operates a mixer, grind- 
er, corn cutter, and elevator. This 
milling service has been invaluable 
in keeping old customers, attract- 
ing new. desirable ones, and com- 
peting successfully with the chain 
or company-owned stores. Oats, 
wheat, rye, and buckwheat are 
brought in in especially large quan- 
tities; so is corn, though not as 
much as the other four. 

A step also necessary for success- 
ful competition is diversification; 
handling of many other products 
which feed store patrons almost 
automatically need and buy. Some 
of these are poultry raising equip- 
ment, seed, pet supplies, dog food, 
lawn supplies, fertilizer, and dairy 
goat feed. 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man's School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


What is the protein content of good malt sprouts? (See Page 40) 
What is pilchard meal? (See Page 53) 

What mineral helps to prevent “slipped tendons”? (See Page 64) 
What vitamin is called the anti-ophthalmic vitamin? (See Page 79) 
Lack of what vitamin causes blood to fail to coagulate? (See Page 87) 
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NEW 


D-SEC 


“DY ACTIVATED 
ANIMAL STEROL 


for manufacturing purposes only 


Squibb brings poultry feed manufacturers a new and 
outstanding product! D-SEC is the result of more 
than a decade of experimental research. Its VITA- 
MIN D potency has been proved as effective as fish 
liver oils—both in the laboratory and with commer- 
cial flocks. Tests have proved its effectiveness in pro- 
viding the Vitamin D requirement for egg shell 
strength, hatchability, normal growth and bone 
development of chicks, and good egg production. 


D-SEC, as its name implies, is a dry form of Vitamin 
D. It is produced entirely from domestic raw mate- 
rials, and will always be available. 


In physical form, D-SEC is like a finely screened 
good white flour. It is light in weight, easy to handle, 
easy to mix. No special equipment is needed. D-SEC 


SQUIBB — a name you caN TRUST 
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disperses more easily and evenly throughout the 
mash than does oil, and is not affected by cold 
weather. It is uniform in quality. It imparts no objec- 
tionable odors or taste to poultry meats. Its stability 
is guaranteed for a minimum of one year when 
stored in original containers. 


D-SEC offers you many other advantages! Highly 
concentrated, it has less weight to freight. It requires 
less storage space. It is always available. It is offered 
in two different potencies: 450,000 and 900,000 
A.O.A.C. chick units per Ib. It costs less. Write today 
for full information about this interesting new 
Squibb product. E. R. Squips & Sons, Veterinary 
and Animal Feeding Products Division, 745 Fifth 
Avenue, New York City. 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc. 


165 John Street 1524S.Western Avenue 177 Milk Street 
New York Boston 


Chicago 
PACIFIC COAST SALES AGENTS: 


WM. H. FLOYD & COMPANY CARL F. MILLER & CO., inc. 
1217 Sixth Avenue South 


1206 Mapie Avenue 
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ENRICH FEEDS 


with needed minerals 
the LIME CREST way 


HOME OF “LIME CREST” CALCITE PRODUCTS* 


Enriching feeds with LIME CREST 
Calcite Flour makes them rich in the calcium that every feed must supply. 
In addition to calcium it furnishes significant fractional amounts of “trace” 
elements that are becoming recognized as nutritionally important, such as 
iron, copper, manganese, zinc and many others. 


Mineralizing your feeds—the LIME CREST Way—is both economical 
and efficient and may even reduce the cost of the feed. LIME CREST 
Calcite Flour, prepared to your specifications, with iodine and manganese 
added, generally costs less than any other feed ingredient you are now using. 


For Profitable Results Use LIME CREST Calcite Generously 


The amount of LIME CREST Calcite Flour to be included may range as high 
as 5 Ibs. per 100 Ibs. of feed. Leading authorities are recommending calcium 
carbonate (high-grade limestone) at 5% levels for laying mashes, and an 
increasing number of feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 
Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “Grit” as Nature 
urges them to mineralize. 


For full information on LIME CREST plain Calcite Flour, Iodized Calcite, 
Manganesed Calcite, or Maniodized (Manganese and Iodine) Calcite, and 
about dealerships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 6, NEWTON, NEW JERSEY 


*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystalline limestone located near Newton, New Jersey. The unusual 
character of the calcite—natural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 


Brades Philosophy 


They weren't long speeches that 
the home folks made 

About the kind little deeds of Feed 
Dealer Brade, 

Just those casual remarks made in 
passing by 

Like—“Brade? Sure I know him; 
he’s one swell guy.” 

Now, it wasn't that Brade was the 
“put on” sort 

Like the politicians kissing babies 
to court 

The favor of doting, voting wives 

Who fall for all kinds of election 
drives. 

No, Brade just followed the golden 
tule 

That he learned day by day in life's 
hard school— 

A kindly remembrance for old 
Farmer Jones 

Confined to his bed with two 
broken bones; 

A little card for the bouncing boy 

Who was Ed's first born and his 
pride and joy. 

Flowers for Grandpa Stokes and his 
wife 

On their fiftieth year of wedded life. 

Weddings and funerals, sorrow and 
joy, 

There was always a word for Brade 
to employ. 

Kind little acts with a sincere ring, 

For folks in bad straits or fast 
prospering. 

And for these little things did Brade 
tortune bless; 

Well, my good friends, I will let 


you guess. 
@ BERT WISE, Cadwell, Ill., has been 
named manager of the T. E. Hamman 
Grain Co., at Hindsboro, Ill. 
@ HAL DEAN, St. Louis, Mo., has been 
named manager of the Purina Elevator 
Co., Buffalo, N. Y. 
@——— 
@ FARMERS SUPPLY CO., Cedar Rapids, 
Iowa, last month observed its ninth anni- 
versary. Under the management of Zig 
Salit the firm has continued to enjoy a 
steadily increasing business since it was 
opened in June 1932. 
DE HAVEN HEADS ALLIED 
John B. De Haven chairman of the board 
of the American Feed Manufacturers asso- 


_ ciation has been elected president of Allied 


Mills, Inc., Chicago, to succeed H. G. At- 
wood who died recently. Harold M. Buist, 
formerly secretary and treasurer of the 
firm was elected executive vice president 
and treasurer. H. M. Lenz is secretary. 
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and live display brings more 
customers to cortland mill 


UREBRED HOLSTEIN CALF 

To Be Given Away Free! 

“And here she is, gentlemen, 
tight before your eyes,’ says show- 
man-manager LaVerne Parmiter of 
the Cortland Flour & Feed Mill, 
in the heart of New York state's 
richest dairy region. 

“A week before we started dis- 
playing the calf in front of our 
showroom,” continued Mr. Parmiter, 
“I brought in some day-old turkey 
poults with the idea that I was go- 
ing to raise them here on our own 
brand of feed. Almost every cus- 
tomer wanted those poults as soon 
as he came in the store and saw 
them. I simply had to sell them 
and could only give a few to a 
customer. 

“The same thing happened to the 
puppies I brought in to display, We 
just couldn't keep them. Rabbits 
went fast too. Now I've got the calf 
here; and with the rules of our con- 
test, the calf's going to stay) here 
and grow on our feed until we 
draw the winner at the Cortland 
County Fair in August. Up to then 
—every customer gets a coupon for 
each dollar of feed bought or paid 
on account—and we've had a lot of 
slips dropped into the barrel so far. 

“Yes, I believe that live displays 
help our business because I know 
our customers have shown a lot of 
interest in them. Even our daily 
paper gave half-a-column of space 


to report we are giving a Wilson | 
calf away and that we have it dis- — 
played here until the fair. But that’s 
not the whole story. We've really — 
done something with our showroom. 
We built a brand new one last | © 
winter—made it 48 feet wide and —= 
36 feet deep and put in plate glass | 


windows for display purposes. Then 


play and drop-ins alone. We've two 
route men: Ray Dehart is our serv- 
ice man who does vaccinating and 
gives blood tests, etc. He’s an ex- 
pert poultry and dairy man and 
gives valuable suggestions and ad- 
vice when desired by any of our 
customers. He also has a definite 
route where he calls and secures 
feed orders one day in advance of 
our delivery schedule. John Inger- 
sol is our veteran salesman. He's 
sixty-five but still he covers a larger 
area than Ray. 

John Ingersol came into the store 
at this point and was introduced. 
John said: “I’m just a little tired. 
I've been on the job since five 
o'clock this morning. I sold a $150 
roofing job before 7:15 a.m. Then 
I made my regular calls. I'll tell 
you how I made out after I look in 
my book.” 

John got out his day’s talley sheet 


LIVE display is good show- 
manship according to man- 
ager LaVerne Parmiter, right. 
Part of the Wilson purebred 
Holstein herd is shown left, 
and one of the calf coupons 
given away with each $1.00 
purchase. 


we painted the walls and ceiling jy 


white to brighten it up and set the 


counter in the center. We surround- j 


ed the counter with accessory mer- 
chandise that is helping our drop- 
in business. You should have seen 
the smiles on our customers’ faces 
when they first saw our new show- 
room—and they. are smiling yet. , 

“But we don't depend upon dis- 
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= = PUREBRED HOLSTEIN CALF 
= . | FROM THE EARL WILSOR FARM 
ee |, To be given away at a later announced date 
| COUPON FOR EACH $1.90 CASH SALE OR FOR EACH S18 
PAID ON ACCOUNT 
LAND FLOUR & FEED MILL 
4 CLINTON AVE. CORTLAND. Y. 
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and counted up. “I took 21 orders 
for feed today—140 hundred-pound 
sacks in all.” 

“What's that worth in dollars?” 

“About $225 for feed and $150 for 
roofing—that makes $375 for the 
day. ‘Course I don’t always get 
that much every day, sometimes I 
get less, sometimes more.” 

“Do you collect the money?” 

“Yes, I generally get the money,” 
John Ingersol replied. ‘The boss lets 
me give the cash price to those who 
pay me when I call within a week 
after the feed has been delivered. 
I plan to call just before the week 
is up. That means the customer has 
to pay me then if he wants the cash 
price. I usually get the money as 
well as another order for more feed. 

The Cortland Mill, managed by 
Parmiter, is one of four feed mills 
owned by Homer Jones of Homer, 
N. Y. As a lover of fine stock, Hom- 
er Jones does his own testing of 
the feed he sells, on his own dairy 
and poultry farm. He tests not only 
his own H & P brand but the two 
widely advertised brands he sells 


(Continued on Page Forty-two) 
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NO MORE SHOPPING 


AROUND FOR ME--/'VE 
FOUND THE EXACT O/L 


THAT SUITS MY NEEDS 
IN THE NEW 


NOPCO LINE 


is now offering to the feed trade the most com- 
plete, practical line of Vitamin A and D oils 
ever assembled. Nopco’s feeding oils supply 


REG. U, S. PAT, OFF, 


OFFERS YOU THESE SIX BIG BENEFITS 
4. 


You can select the exact oil which best suits your market 
requirements and your purse—from one complete line of 
oils sold by one reliable supplier. 


You can cut feed costs without sacrificing high quality of 
ingredients or successful results. 


You can now get a good reliable NOPCO oil at an at- 
tractive price which will help you avoid an unwilling 
switch to other oils which offer lower prices—but not 
yr background of 14 years of successful results 
in feeds. 


*Trademark of National Oil Products Company. 


Vitamins A and D standardized at the ideal 
levels to help you solve your feeding oil prob- 
lems with economy and customer satisfaction. 


LINE 


You can enjoy a feeding oil which is not just “fish oil”— 
but a scientific blend of Vitamin A and D oils of 
true “NOPCO-Quality”—manufactured and tested by 
NOPCO’s exacting standards. 


You can enjoy the benefits of NOPCO experience— 
NOPCO aiutritional and sales services — NOPCO 
dependability—and at the same time meet every 
requirement of changing feed and oil market conditions. 


You can enjoy the added selling boost given to your feeds 
by NOPCO’s national advertising to poultry and turkey 
raisers—no matter which fine NOPCO oil you use. 


HARRISON, NEW JERSEY 


BOSTON 


CHICAGO 
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customers like to see 


Prices 


on feed says williams 


N the rich Florissant Valley 

country of Missouri from which 

comes many of the vegetables 
for the tables of the people living 
in St. Louis, the Florissant Valley 
Co-operative Elevator association 
has been doing a large grain, seed, 
feed and fertilizer business for 20 
years. 

Let's take a look at how this com- 
pany, under the management of 
George W. Williams, does business 
and makes a profit. 

The first thing attracting the cus- 
tomer’s attention on entering the of- 
fice is a 6 foot by 4 foot price board, 
where up-to-the-minute quotations 
on feeds, seeds, fertilizers, flour and 
other items are posted. 

The customer places his order in 
the office, located in the elevator 
building, walks to the warehouse 
and gives it to the waiting clerk. 
The orderly arrangement of all mer- 
chandise on the first and second 
floors, immediately attracts atten- 
tion here. “A place for everything 
and everything in its place,” is car- 
tied out to the letter in this well 
organized warehouse. 

If the warehouse clerk desires to 
talk to the bookkeeper or ask a 
question on prices, stocks or any- 
thing else, he presses a button and 
speaks through the inter-communi- 
cation system that hooks up the of- 
fice, warehouse and implement 
shed. Thus no time or motion is lost 
here. 

Retaining experienced employes 
on a year ‘round basis is always a 
problem for the feed dealer, but the 
Florissant Valley Co. solved this 
question by branching out into al- 
lied lines. The feed and fertilizer 
customer usually has need of farm 
implements and coal, and so these 
items were taken on. This en- 
larged activity provides the force of 
six men full-time employment. 

It took two days to make the 
blackboard for displaying prices, 
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but Henry Waechter, the bookkeep- 
er and cashier, says it has paid for 
itself over and over. The board is 
made of plywood. The customer 
does not take up the clerk's time by 
asking for half a dozen prices on 
as many items, and if there are 
three or four men waiting for serv- 
ice, the customers can partially oc- 
cupy themselves by consulting the 
current merchandise prices on the 
board. 

All can see that there is one price 
for all. However, on purchases of 
10 bags or more of one item, the 
customer is given a nominal dis- 
count of 10 cents on the total 
amount. 

Six men do the selling here, and 
they can quickly and conveniently 
consult the price schedule board 
without confusion or discrepancy in 
quotations. This posted price ar- 
rangement positively insures accur- 
acy in selling. Its use reduces the 
possibility of errors and eliminates 
disputes between the firm and cus- 
tomer. It also does away with the 
time-consuming practice of consult- 
ing a dozen price schedules kept 
in the desk file. The price refer- 
ence board is a time saver, any 
way you look at it. 

The board is a drawback, how- 
ever, if price changes are not en- 
tered promptly. It’s the job of the 
bookkeeper to keep the prices up 
to date at all times. All customer 
invoices must be made out in the 
office and the order desk faces the 
price postings. 

When a customer calls for seed, 
fertilizer or feed in the busy sea- 
son, he wants to get in and out in 
a jiffy. To accommodate him, space 
has been permanently assigned to 
fertilizers, feeds, seeds, flour and all 
other merchandise in the ware- 
house. Quick access to the mer- 
chandise has been made possible 
by providing wide aisles to every 
section. There are two loading lev- 


CUSTOMERS like to see 
retail feed prices posted 
where they can be easily 
seen. The Florissant Valley 
Elevator Co. uses this con- 
spicuous bulletin board. 


els—the ground floor and the sec- 
ond floor. 

As for promotional work, the Flor- 
issant Valley Co. annually enter- 
tains customers and prospects at a 
Farm Day event. Educational and 
entertaining motion pictures are 
shown, attendance awards are giv- 
en and a luncheon served. Farm 
Day is held in the early spring be- 
fore the farmer enters his buc 
plowing season. 

Farm Day is always an atter- 
noon event; a night affair, it has 
been found, will attract the young- 
er crowd who, as a rule, are not 
seriously interested in the educa- 
tional program presented. The com- 
pany also invites the wives and 
children of farmers to be their 
guests and over 200 persons attend- 
ed the event held on February 1 
of this year. 

Selling or solicitation is tabooed 
at these Farm Day affairs. The farm- 
ers see movies and hear talks only 
on problems of interest to them. 

In enlarging its merchandising 
activities and thereby giving the 
men steady work, the company has 
earned the loyalty of its employes. 
One man has been employed nine 
years, another six years and the 
others not less than a year. The la- 
bor turnover with its job training 
difficulties is no problem here. 

What lies back of the 20 years 
of successful operations at Floris- 
sant Valley Co.? Manager Williams 
lists these things: The application 
of sound business rules to cash and 
credit policies, honest weights, 
quick service and one price to all. 

A 5% discount is given on cash 
sales as an inducement to pay on 
the spot and discourage credit 
business. 
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“Milk has been found to be the best single source of protein 
for laying hens or baby chicks,” reports a prominent experi- 
ment station. It also blends well with other commonly used 


protein feedstuffs. 


Dry skim milk contains thiamin, riboflavin, nicotinic acid, 
pantothenic acid, pyridoxin and some water-soluble vitamins 
yet unknown. No one of them alone explains the vitamin 


value of milk in feed. 


All the milk minerals are found in very uniform amounts in 
dry skim milk. Its calcium and phosphorus content is known 
to be highly available and its magnesium, sodium, potassium 


and other minerals are also valuable in feeds. 


Dry skim milk contains 50 per cent milk sugar, the only ani- 
mal sugar available for feeding. It is easily digested and pro- 
duces ‘“‘a combination of beneficial results which cannot be 


equalled by any other sugar or combination of sugars.” 


In the one ingredient, dry skim milk supplies four essential nutrients which have made 
it famous for feed efficiency. Use enough in your formulas for real milk results. 


AMERICAN DRY MILK INSTITUTE, Salle St, 
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Easy 


for customers to buy helps 
myers compete with chains 


ESPITE the fact that there 

were two chain stores in his 

town selling feeds and that 
the town is only 18 miles from 
Peoria, to which place many farm- 
ers haul their livestock and bring 
back feeds, A. C. Myers, Chillicothe, 
Ill., started in the feed business six 
years ago. He had hard sledding 
at first but in the last two years he 
has doubled his feed sales. 

Mr. Myers’ experience as a feed 
man goes back to 1916. In that 
year he purchased a feed mill at 
Tremont, Ill. At that time he was a 
railroad conductor and he engaged 
another man to run the mill. In 
1920 he quit railroading and went 
to Eureka, Ill., and built a feed 
mill which he operated for a num- 
ber of years. Later he came to Chil- 
licothe and purchased a cream sta- 
tion. Immediately he put in a stock 
of a leading brand of commercial 
feeds. 

With the competition of the two 
chain stores, although his feed sells 
for more than theirs, he has found 
a way to compete with them to a 
considerable extent. In fact, he 
has two ways. One of these is in 
“contract” business. The chain 
stores must have cash and there- 
fore do not do a contract business. 

The other method used is by sell- 
ing feeds in bulk. The packages of 
feed sold in the chain stores are 
put up in 25-pound bags as the 
minimum size. Mr. Myers sells in 
bulk just what the customer wants. 
He loses nothing on these sales be- 
cause all sales except the contract 
sales are on a cash basis. 

Mr. Myers handles 28 kinds of 
feeds and feed ingredients and any 
customer can buy as much or as 
little as he pleases. He makes it 
easy for customers to buy in bulk 
by displaying 13 of the most com- 
monly called for feed supplies in 
open drawer-bins in the lobby of 
the store. These 13 include crushed 
granite, oyster shell, 26% supple- 
ment, flushing mash, dried butter- 
milk, 26% pellets, chick starter, 
chick grower, all mash, and scratch 
feed. Then such items as dog pel- 
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lets, rabbit feed and several other 
kinds are shown in open bags. 
Extending across the thirteen 
open drawer-bins at the rear is a 
shelf on which are displayed sev- 
eral kinds of bagged feeds. In the 
adjoining room is a full floor dis- 
play of feeds in bags. The windows 
are used for display of feeds prac- 
tically all the time. Mr. Myers has 
a son of high-school age, who 
spends spare time at the store and, 
when not busy with other duties, 
arranges the window displays. 
Poultry and dog feeds lead in 
the amount of sales. Mr. Myers 
has built up a good business in dog 


foods and rabbit feeds. He sells 
more dog food than any other deal- 
er in this section of the state. Cus- 
tomers for rabbit feeds come for 
many miles. 

Mr. Myers still continues the 
cream-buying business, taking in 
an average of about 18 cans a 
week of 10 gallons each. His 
cream testing room opens from the 
lobby and he can talk with cus- 
tomers at the same time he is test- 
ing. He has found the cream busi. 
ness a fine sideline to the feed 
business. Farmers bring their 


(Continued on Page Forty-six) 
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“Go ahead sit on it and let's see what happens.” 
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— Tasteless — Insoluble — 


By-Products & Chemica} 
LOUISVILLE, KENTUCEE 


There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Asearidia lineata). MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 
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Cargill To Expand 


Storage Facilities 


Cargill, Inc., 135 S. La Salle St., Chi- 
cago, one of the largest grain buying con- 
cerns in the country, has let the general 
contract for construction of a $500,000 
grain elevator and terminal to be built at 
Beardstown, IIl. 

The Beardstown location on the Illinois 
river will enable the company to move 
grain to central shipping points by means 
of steel barges. 

Plans call for construction of two small 
and two large cement tanks or elevators. 
The contract was let to the H. G. Onstad 
Co., Chicago. 

@ LIVERMORE & CRANDALL ELEVATOR, 
Stockbridge, Mich., has erected a new of- 
fice building and installed a new ham- 
mer mill. 


@ PEAVEY ELEVATORS, Erdahl, Minn., 
are erecting a 40,000 bushel elevator to 
replace one destroyed by fire last win- 
ter. 
NAMED PRESIDENT 

Horace G. Kohler, superintendent of the 
Fuhrer-Ford Milling Co., Mt. Vernon, Ind., 
was elected president of the Association 
of Operative Millers at the annual conven- 
tion of the association held last month in 
St. Louis. 


Calendar 


of coming events 


International Baby Chick Show, 
Municipal Auditorium, Kansas 

National Hay Association, An- 
thony Hotel, Fort Wayne, Ind., 

New York State Hay & Grain 
Dealers Association, Hotel Ni- 
agara, Niagara Falls, N. Y. 

Grain & Feed Dealers’ National - 
Association, Commodore Perry 
Hotel, Toledo, O.. .Sept. 14-15-16 

American Soybean Association, 
Des Moines and Ames, Ia. 

Pennsylvania Millers & Feed 
Dealers Association, Claridge 
Hotel, Atlantic City, N. J. 

National Feed Week ...Oct. 20-25 

Association of American Feed 
Control Officials, Willard Hotel, 
Washington, D. C....Oct. 30-31 

Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Ia.......... Dec. 9-10-11 

Northwest Retail Feed Associa- 
tion, Mankato, Minn.. .Jan. 12-13 
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Meeting 


HE big experiment in Indiana 

has proven a success. No we 

are not talking about the New 
Deal agency—we are referring to 
the summer meeting of the Indiana 
Grain Dealers association which 
was held at the French Lick Springs 
hotel, French Lick, Ind., June 16 
and 17. 

When Secretary Fred K. Sale and 
the directors of the association de- 
cided to take their summer affair 
to French Lick this year many cy- 
nics declared openly that the at- 
tendance would suffer. 

They based their decision on the 
fact that French Lick was too far 
south in the state, holding that Lake 
Wawasee in the northern part of 
Indiana was more ideal from an at- 
tendance angle. But the cynics 
were wrong. 

Almost 300 persons were in at- 
tendance at the famous Spa when 
President Carl T. Wilson called the 
session to order. The good turnout 
for the convention was a distinct 
source of satisfaction to those in 
charge and proved definitely the 
loyalty of members of the Indiana 
Grain Dealers association. 

Those who attended were re- 
warded in many ways. First, the 


draws indiana feed men 
to french lick springs 


program for the convention was 
highly interesting and brought 
forth information vital to every 
member of the trade. Second, the 
entertainment which was available 
satisfied every one because of its 
diversification and finally the fine 
accomodations at the French Lick 
Springs hotel left little to be de- 
sired. 

Following a welcome by Presi- 
dent Wilson, the convention pro- 
gram opened with a talk by David 
I. Day, Richland, Ind., a veteran 
writer of feed trade material. 

Mr. Day declared that feed men 
should give more attention to the 


benefits of live displays in helping 
sell their feed. He pointed out that 
keeping some farm animal on feed 
in your establishment is one of the 
surest ways to get new business 
and keep old customers. 

“Of all the business men in town, 
not one has this unique advantage 
which live display offers the feed 
merchant,” said Mr. Day.” The 
druggist, the grocer, and the hard- 
ware man would be tickled pink to 
find a device of their own half as 
good.” 

Mr. Day urged feed dealers to 
bring to the attention of their pros- 
pects and customers successful 


Members of the Indiana Grain Dealers had a great time at their mid- 
summer meeting at French Lick. Below are pictures taken at that con- 
vention. Top row, left to right: O. L. Barr, Bicknell, judges the horse show 
contestants while Lew Hill, Indianapolis, tabulates; Mrs. Abie Polstra poses 
with Frank Rosekrans, C!.icago; the horses take a bow, and Ben Rawnsley, 
Fort Thomas, Ky. (nearest camera), and Frank Holt, Valparaiso, Ind., con- 
centrate on horse show form. Second row: Casey Jones, Chicago; a three- 
gaited horse in action; Sam Harrell, Indianapolis, on his mount; Mr. and 
Mrs. Robert Garten, Indianapolis, enjoy a laugh, while Miss Clara Clark, 
Indianapolis, waves to a friend; Carl T. Wilson, Sulphur Springs, with W. 
W. Pearson, Reynolds; and Lew Hill in action. Lower row: A happy three- 
some—R. C. Crawford, St. Louis, George Barrett, Chicago, and Johnny 
Goodman, Omaha; "Come and get it" is the call at the barbecue; |. H. 
Katz and Doyte Kibbey, both of Indianapolis, and a group shot at the 
horse show. 
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feeding programs carried on right 
in their own neighborhood. He sug- 
gested that dealers gather local 
evidence of rapid gain on their 
brand of feed and indicated that 
snapshots of healthy livestock 
would do the trick. 

One of the best ways to sell more 
feed, according to Mr. Day, is to 
make personal calls on farm cus- 
tomers. Only by getting out on the 
farms can you see if you are selling 
your customers everything he 
needs. 

Lee Patrick, commodity loan sup- 
ervisor for the Indiana AAA follow- 
ed Mr. Day on the rostrum. He ex- 
plained salient features of the new 
“program” this year and called at- 
tention to the fact that for the first 
time penalties will be assessed 
against wheat grown in excess of 
federal allotments. 

Under the AAA, Mr. Patrick said, 
all wheat grown on excess acreage 
will be subject to penalty of 49 
cents a bushel when sold. Mr. Pat- 
rick explained the various forms 
necessary in handling the wheai 
crop. It was pointed out that when 
elevators buy grain they should be 
certain the farmer has a white card 
issued by the AAA. 

Edgar L. Warren, senior indus- 
trial economist of the Federal wage 
and hour division was scheduled 
to appear on the Monday morning 
program but couldn't make ar- 
rangements to attend. In his place 
Philip Byron of the Chicago office 
appeared. 

Mr. Byron referred to the latest 
bulletin from the division in which 
the definition of the retail exemp- 
tion has been changed. Previously 
it was expected that a firm engag- 
ed in interstate commerce whose 
business was at least 50 per cent 
retail would be exempt from the 
provisions of the wage and hour 
law. Under the new interpretation, 
however, if 25 per cent of the busi- 
ness of a feed establishment is 
wholesale the firm is not exempt. 

Under the present system, Mr. 
Byron pointed out, firms will be ex- 
amined on the basis of their pre- 
vious six months’ business records. 
If a concern is under the law and 
can show compliance for the pre- 
vious six months it will not be the 
practice of the division to go back 
farther in the records. 

Tuesday morning's session fea 


tured a trio of interesting talks. F. S. 
Betz, Franklin S. Betz & Co., Chi- 
cago, opened the program with a 
talk on the value of systematic 
bookkeeping. 

“We are living in a highly-or- 
ganized state and consequently 
adequate business records are 


PRESIDENT C. T. WILSON 


needed,” .said Mr. Betz.” Records 
help you keep your finger on the 
pulse of your business.” 

He declared that a good book- 
keeping system will help eliminate 
disputes. Often a customer will try 
to claim that he has already paid 
his bill but if you have a good 
bookkeeping system you can show 
where he is wrong. 


Second speaker at the final day's 
session was H. R. Smalley, National 
Fertilizer association, Washington, 
D. C. Mr. Smalley said that the fer- 
tilizer industry is now over 100 
years old and that the United States 
is now independent of any other 
country for its fertilizer require- 
ments. 

To show how the use of fertilizer 
has grown Mr. Smalley cited fig- 
ures for Indiana. In 1883, only 8,000 
tons of fertilizer were sold in the 
Hoosier state. In 1940, sales 
amounted to 255,000 tons. 

Pointing out that there still is a 
tremendous field for the sale of fer- 
tilizer, Mr. Smalley urged dealers 
to investigate its possibilities. He 
called attention to the fact that the 
Indiana experimental station rec- 


ommends using 300 pounds of fer- 
tilizer per acre yet the average for 
Indiana at the present time is only 
50 pounds per acre. 

“For every $1.00 invested in fer- 
tilizer in Indiana in 1940, farmers 
were returned $2.86," Mr. Smalley 
said. 

Dr. J. Raymond Schutz, president, 
Standard Life Insurance Co., Indi- 
anapolis, spoke on the topic “After 
the War—What.” Dr. Schutz made 
several predictions regarding the 
present conflict and his talk was 
well-received. 

In an open discussion which con- 
cluded the meeting, Max P. Sellars, 
Forest, Ind., related his experiences 
with a noon closing time on Satur- 
days. According to Mr. Sellars, his 
country stations are observing that 
closing hour and it is working out 
very well. 

The program of entertainment in- 
cluded something to interest every- 
one whether it was bridge or pitch- 
ing horse shoes. The ladies enjoyed 
bridge at the French Lick Springs 
Country club while many of the 
men entered the golf tournament on 
the famous Hill course. H. H. Mutz 
was in charge of the tournament. 

Another extraordinary feature 
was a horse show at the L. S. Dic- 
key & Son stables near West Baden. 
O. L. Barr, Bicknell, was in charge 
of this event while Lew Hill, Lew 
Hill Grain Co., Indianapolis, judged 
the horsemanship events and did 
the announcing. 

A number of the grain dealers 
even surprised themselves with 
their ability to ride and five won 
blue ribbons. The various prizes 
for sporting competition were dis- 
tributed at the banquet Monday 
evening. The speaker at the ban- 
quet was Milton Bacon of radio sta- 
tion WCKY, Cincinnati. 

Numerous beautiful prizes were 
donated for the golfers and as us- 
ual Johnny Goodman, United Min- 
eral Products Co., Omaha, Neb., 
walked off with low gross. Of course 
that could be expected for he is a 
former National Open and National 
Amateur champion. 

To wind up the summer conven- 
tion in grand style, a lawn barbe- 
cue was held under the trees at the 
hotel. It was a real old-fashioned 
barbecue with deliciously prepared 
ham, pork, and beef with all the 
trimmings. 
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H G ATWOOD 


It is with sorrow in our hearts that we 
ring down the curtain on the last act in 
the play of Life for Hinckley G. Atwood, 
pioneer feedman and president of Allied 
Mills, Inc., Chicago. Mr. Atwood, who 
would have been 70 years old July 14, died 
June 27 at Rochester, Minn., following a 
brief illness. 


Funeral services were held June 30 at 
Peoria, Ill., where Mr. Atwood resided prior 
to his death. Survivors include the widow 
and two sons, Harry G. and Guy D. 
Atwood. 


Born in Northwood, Iowa, July 14, 1871, 
Mr. Atwood became interested in the feed 
business at an early age. He received his 
bachelor’s degree at Cedar Valley Sem- 
inary, Osage, Iowa in 1889. His marriage 
to Cecyl Conway, Fargo, N. D. occured 
in 1900. 

In the same year he became president of 
the Atwood-Stone Co., Minneapolis grain 
firm. He held this office until 1910 when 
he became president of the American 
Milling Co., Peoria, Ill. This company later 
became a part of Allied Mills, Inc. of which 
Mr. Atwood was president and chairman 
of the board at the time of his death. A 
brilliant executive of great ability Mr. At- 
wood also served as president of the Cen- 
tury Distilling Co. and held a directorship 
on both the Pabst Brewing Co. and the 
Burlington Railway. 

He was one of the original organizers 
of the American Feed Manufacturers asso- 
ciation and was one of the key men re- 
sponsible for it’s growth and development. 
He served as president of the association 
in 1921-22 and throughout his lifetime 
maintained an active interest in the or- 
ganization. His guiding influence and kind- 
ly philosophy will be sorely missed by his 
countless friends in the industry. 


Mr. Atwood also played a prominent 
tole in the development of the soybean 
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industry. He visualized the possibilities in 
this new crop at an early date and when 
as president of the American Milling Co. 
the problem was presented to him, he im- 
mediately authorized the purchase of all 
soy bean meal available. At this early 
stage the price of soy beans was a matter 
of great uncertainty consequently farmers 
were reluctant to devote much acreage to 
the crop. It was then that Mr. Atwood con- 
ceived one of his characteristically brilliant 
plans. He persuaded other interested par- 
ties to cooperate with him and by guaran- 
teeing to purchase their entire 1928 crop 
of soy beans succeeded in contracting 
with farmers to raise 50,000 acres. This 
action provided the needed stimulus and 
boosted soy beans into an important niche 
in the feed industry. 


@ OWEN CAUSEY, Richland, Ind., is the 
new manager of the Knox County Feed 
Co., at Vincennes, Ind. 

@ AMBROSE WEERES, Rockville, Minn., 
has opened the Rockville Elevator and 
feed mixing plant. 

———e 

OPEN NEW LABORATORIES 
California Packing Corp., Emoryville, 

Calif., held a formal opening of its new 
biological research laboratories June 6. 
Guests were entertained and invited to 
inspect the new plant from 10:00 a.m. to 
2:00 p.m. Luncheon was served. Many of 
those in attendance also toured the large 
Biotol plant operated by the California 
Packing Corp. adjacent to the new labora- 
tories. 


@ Build up your sales with Dr. Salsbury’s Rota-Caps! Be able to 
say that you carry the PREFERRED poultry worm caps — Dr. 


Salsbury’s Rota-Caps which . . . 


DON'T KNOCK EGG PRODUCTION AND 


* Impartial survey by out- 
side organization. 
TUAL PREFERENCE 
more than 2 to | over 
second place product; 
more than to | over 
third place product. 


DON'T SET BACK GROWING BIRDS 


® Poultry raisers prefer Rota-Caps because they do a thorough job, 
and cause no lingering after-sickness. The reason is simple: Dr. 
Salsbury’s Rota-Caps contain Rotamine, Dr. Salsbury’s exclusive 
drug compound, which prevents toxic after-shock. They remove 
large roundworms, intestinal capillaria worms, and the tapeworms 
(heads and all) listed on the label. No wonder poultry raisers 
prefer them 2 to 1! 


BACKED BY NATIONAL ADVERTISING 


Over 90% of all the farms which raise poultry will see our adver- 
tising on Rota-Caps in national and sectional farm and poultry 
magazines. This advertising is sending thousands of poultry raisers 
into the stores of dealers to buy the preferred worm treatment — 
Dr. Salsbury’s Rota-Caps. Counter displays, point-of-sale literature, 
and posters show these customers where to buy. 


So get the complete information about our profit-making plans to 
help you. Write us or talk to your Dr. Salsbury representative. 


Dr. Salsbury's Laboratories, Charles City, lowa 


REMEMBER! Dr. Salsbury’s AVI-TON, the ideal flock treatment 
for roundworms. Dr. Salsbury’s PHEN-O SAL, for the drinking 
water, 


MORE 
REASONS WHY 
ACTUAL USERS 

PREFER 
Dr. Salsbury's 

Rota-Caps: 
© “They don’t af- 
fect hens in any 
way, like making 
them moult or 
cutting down egg 
production.” 


© “I have better 
results with them 
than with an 

other worm medi- 
cine I have tried.” 


© “They give us 
best results and 
do not affect the 
layers.” 
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Called by Death 
— 

LEAD 
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TWO GOOD REASONS 


FEEDERS 
EGG MASH 


Uncle Sam wants more eggs—more poultry—more milk. And America’s 
poultrymen and dairymen will see that he gets them. YOU can do your 
bit by stocking “Farm-tested” Feeds so your feeders can have rations 
that will help their flocks and herds to produce to the limit of their 
capacity. Take “Farm-tested” Egg Mash, for instance—there’s two good 


reasons why your customers need it: 


ig It’s a grand pullet grower—aiding 
the birds to develop naturally and 
normally so when laying time comes 
they are READY! And your feeders 
will like its economy. Fed in separate 
open hoppers beginning with the 13th 
week, the birds instinctively eat the 
proportions of mash and grains that 
properly satisfy their requirements. 
And they eat less mash and more grains 
as they grow older. At Larro Research 
Farm large strain White Leghorns ate 
only 4% lbs. Egg Mash and 8% Ibs. 
grains per bird from the 13th to the 24th 
week. 


2] It’s a wonderful laying mash—it 
helps the birds produce all the eggs of 


Larro Feeds are sold in the East- 
ern States including Ohio and 
the lower peninsula of Michigan. 


Gold Medal Feeds are offered 
in the Central West from Min- 
nesota and Wisconsin to Texas. 


which they are capable. “Farm-tested” 
Egg Mash can help them accomplish it, 
month in and month out. For it is the 
best laying mash our trained specialists 
in poultry nutrition have been able to 
develop in 17 years of patient research 
at Larro Research Farm. Tell your cus- 
tomers to try it against any other feed 
whatsoever—we are confident the results 
in flock health, sustained egg produc- 
tion, economy and profit over feed cost 
will make them regular Larro or Gold 
Medal users—and enthusiastic “Farm- 
tested” boosters. A Larro or a Gold 
Medal franchise is an asset to the feed 
dealer. Get the facts TODAY—drop a 
line to Larrowe Milling Company, 
Detroit, Mich., or Washburn Crosby 


Company, Minneapolis or Kansas City. 


e@24e 
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OLD 


Ia 
GRAND 
PULLET 


GROWER: 


is a registered 


trademark of General Mills, Inc. 


2 - Ita 
- Wonderful 
LAYING 


MASH 
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Branch 


steps up feed business 
for nyce supply yards 


BRANCH store in a business 
section, where we could make 
an attractive display, has 

been the largest contributing fac- 


tor in our growth since 1933 from 
nothing to four carloads of commer- 


cial feeds a month”, recently said — 


Lawrence F. Nyce, manager of the 
Nyce Supply Yards, New Britain, 
Bucks county, Pennsylvania. “Our 
mill and main warehouse are locat- 
ed on the Reading railroad in a 
small village off the main highway 
so that few prospective customers 
see them. 

“Five years ago we rented part 
of a store’, continued Mr. Nyce, “in 
Doylestown, the county seat only 
three miles away where lots of peo- 
ple come to trade. Soon we had a 
store to ourselves but a national 
chain came along and rented the 
entire building. This turned out to 
be a blessing in disguise for us. 

“As our rent had been regularly 
advanced we kept accurate records 
of store sales to know just where 
we stood. Most of them were in 
small units but there were a lot of 
them, mostly cash and at a high 
rate a ton, so we were convinced 
that ‘the station wagon trade’ was 
worth going after to the limit. The 
advertising value and the tonnage 
orders coming through the store 
also indicated that we must find 
new and better quarters. 

“On one of the choice corners of 
the town was a forlorn and long 
unoccupied frame building which 
we decided to rent on a long term 
lease and give it a good face lift- 
ing. It needed a new roof, new 
floors and so much else that most 
folks thought nothing could be done 
with it. By spending approximately 
$1200, however, including $250 for 
painting, we now have a feed store 
which is one of the most striking 
and efficient for many miles 
around.” 

White paint, royal blue shutters 
with a lusty crowing cock cut out 
of them, and bold black wooden 
letters mounted on strips so that 
they stand out from the building 
attract the attention of nearly every 
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PAINTED white with royal 
blue shutters and black 
wooden letters, this striking 
feed store at New Britain, 
Pa., has proved a profitable 
investment and one of the 
contributing factors in the 
growth of the Nyce Supply 
Yards. 


passerby on U. S. highway 202. The 
manager of the store, Kenneth Tay- 
lor, says that even tourists often 
stop to ask questions about the 
building. 

Customers must approach the 
sales counter through a 10x20 room 
which contains a display of all 
kinds of metal poultry equipment. 
Large windows on two sides of the 
room give it plenty of daylight and 
when dusk comes modern fluores- 
cent lights keep it bright and cheer- 
ful. The ceiling and side walls are 
made from one of the popular insu- 
lating boards in tile effect, which 
adds a modern touch that increases 
sales. 

The main sales room is 20x20 feet 
with a counter across one end and 
the rest of the space well filled with 
merchandise. Full and effective use 
is made of the different kinds of 
advertising material furnished by 
various manufacturers. Complete 
and attractive displays are also 
made of the many sideline profit 


items, such as remedies, dog sup- 
plies, electric fly traps, etc., con- 
stantly being demanded by pet and 
livestock owners. 

The feed-room is down three 
steps from the right side of the 


- sales-room and is in itself somewhat 


of a display room. Several of the 
leading lines are carried besides 
a registered ‘Gilt-edge brand” line 
of poultry, horse and dairy feeds 
mixed at the mill in New Britain. 
An intensive egg producing section 
has developed during recent years 
around Doylestown so that poultry 
feeds run about equal in tonnage 
with stock feeds. 

Offhand Mr. Taylor counted 56 
different items he could supply from 
his feed stock which usually runs 
around twenty tons. Maybe one 
customer calls for three pounds of 
rolled oats for his pet guinea pig 
and the next one wants three tons 
of dairy feed. This makes it so that 
he never gets weary weighing out 
just one thing but has many oppor- 
tunities to increase sales by sug- 
gesting other items. 

@ STIPE FEED MILL, West Unity, Ohio is 
being remodeled and enlarged. 


@ HAMLET GRAIN & FEED CO., INC., 
Hamlet, Ind., has been dissolved. 
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THERE'S A GROWING DEMAND FOR 


WHEAT 
GERM 


BECAUSE OF RESULTS LIKE THIS 


_ 2 


4 5 
> 


7 VALUABLE AYRSHIRES GIVEN UP AS STERILE — 


HERE ARE THE FACTS 


OKA AGRICULTURAL INSTITUTE 
ABBAYE CISTERCIENNE 


LaTrappe, Oka., Que. 
VioBin Corporation, 


Monticello, Ill. 
Gentlemen: 


The following information refers to an experiment with cows 
and heifers which would not breed. 


We decided to collect a number of non-breeding cows and 
heifers from various farms in this province. The nine animals 
were all pure bred Ayrshires. They were brought to us from 
different farms with an established history of being non-breed- 
ers. To make sure that this condition was true, we mated 
these nine animals when they came in heat, for three consecu- 
tive periods. In no case did a sinyle cow “catch.” After the 
third heat period we treated all the animals with REX WHEAT 
GERM OIL orally in accordance with directions received from 
the VioBin Corporation. This treatment was continued until the 
next heat period, when the cows were again mated. 


After the treatment with REX WHEAT GERM OIL, we succeeded 
in getting 7 cows out of the 9 in calf. The remaining two were 
slaughtered and their ovaries examined, whereby we found 
that in both cases the ovaries were badly diseased and that 
reproduction would probably have been impossible under any 
circumstances. On the basis of this carefully conducted experi- 
ment you can understand why we recommend REX WHEAT 
GERM OIL to all livestock breeders who are experiencing 
troubles of a similar kind with their animals. 


BROTHER M. RODOLPHE. 


VIOBIN CORPORATION, Dept. 4, 
Monticello, Ill. 


Please send us, at once, full details about the REX WHEAT 
GERM OIL Sales Plan. 


SAVED WITH REX OIL 


The kind of results REX Wheat Germ Oil produces is sensa- 
tional news. It is news farmers like to hear because it means 
saving valuable animals, increasing their profits, and the solu- 
tion of vexing breeding problems at a very nominal cost. Good 
news like this travels fast and that is why REX Oil Dealers 
are finding REX Oil one of the best money makers in their 
business. 


WE GUARANTEE THE SALE 
OF REX WHEAT GERM OIL 


You take no risk when you take on REX Wheat Germ Oil be- 
cause we guarantee the sale of every can you stock. To move 
REX Wheat Germ Oil off your shelves we employ an amazing 
sales plan that creates business right away. We supply you 
with store helps, back you with national advertising and make 
it possible to reach every prospect in your community. Fill 
out the coupon below and send it in for complete details of 
the REX Dealer proposition. 


YOUR CUSTOMERS PAY LESS 
FOR REX WHEAT GERM OIL 


REX Oil is pharmaceutical grade Wheat Germ Oil—the same 
as used by the City of Chicago Health Dept. for the past 
3 years —the finest money can buy. REX is a vacuum cold 
processed wheat germ oil that needs no 
refrigeration, holds its high potency a full 
year and costs your customers less money. 
Retail prices are as follows: 


Pints $3.50; Quarts $6.00 


Send coupon, at left, for complete dealer 
proposition at once. 


VioBin Corporation 
Dept. 4 Monticello, Ill. 
VioBin (Canada) Ltd., 637 Craig St., West, Montreal, Quebec 
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austin w. carpenter 


Heads 


feedmen’s federation 


VERYBODY agreed that it was 

the Eastern Federation's best 

convention in years and so 
after a long struggle during which 
he succeeded in revitalizing the 
organization and paying off a debt 
which would have kept most men 
from even undertaking the task Al- 
bert J. Thompson, Wycombe, Pa., 
turned over his gavel as president 
of the nation’s oldest feed trade 
association to Austin W. Carpenter 
of the I. L. Richer Co., Sherburne, 
N. Y. 

“Carp”, as the new president is 
known throughout the industry, is 
well fitted for the task of keeping 
the ball arolling and gathering ever 
increasing momentum, weight and 
power. Before entering the retail 
business, he was sales manager of 
the Larrowe Milling Co. and is re- 
sponsible for many of the merchan- 
dising policies which have made 
that firm outstanding in the field. 
He is an untiring worker, dynamic 
speaker and able organizer. 

But let’s get back to the conven- 
tion where a large and alert group 
of eastern feed men gathered at 
the Arlington hotel in Binghamton, 
N. Y., June 20 and 21. | 

H. A. Bittenbender, director of 
nutritional service, the Borden Co., 
New York City, was the principal 
speaker at the opening session 
which was called to order by Pres- 
ident Thompson. 

Mr. Bittenbender urged the deal- 
ers to keep their sales programs in 


tune with the music from Washing- 
ton. Capitalize, he said, on the gov- 
ernment’s desire to increase the 
production of agricultural products 
and “convert reserves of feed into 
reserves of food”. 

Analyze your territory deciding 
upon the area in which you wish 
to do business, continued Mr. Bitten- 
bender, and then determine the 
number of farms, the animal popu- 
lation, the feed requirements and 
your share of those requirements. 
When you have done this, adopt 
a plan to get that business making 
it a two-fold program: first, for im- 
mediate sales to keep the cash reg- 
ister ringing and second, for a long- 
er time building for future business. 

Use success stories of the results 
obtained by your better customers 
to sell other feeders, he concluded. 
Farmers like to know what their 
neighbors are doing and are inclin- 
ed to buy any product which has 
given satisfactory results for some- 
one they know. 

Prior to Mr. Bittenbender’s ad- 
dress, the secretary-treasurer’s re- 
port was presented by Louis E. 
Thompson, Glen Ridge, N. J., and 
legislative reports by Mr. Thomp- 
son and Mr. Carpenter. A brother 
of the retiring president, Louie 
Thompson worked shoulder to 
shoulder with his brother Albert 
and his report was an illuminating 
review of the arduous task of serv- 


(Continued on Page Fifty-five) 


FEDERATION FOLKS snapped at the Binghamton convention include, 
from left to right and top to bottom: A. J. Thompson, Wycombe, Pa.; 
O. V. Wallin, Philadelphia; Dr. R. M. Bethke, Wooster, Ohio; H. A. Bitten- 
bender, New York City; W. J. Wheelock, LeRoy, N. Y.; Lewis Abbott, 
Hamburg, N. Y.; Grover Town, Forestville, N. Y.; D. S. Tillman, Spencer, 
N. Y.; J. T. Willis, Silver Creek, N. Y.; J. D. Ditzler, Jamestown, N. Y.; 
Reeve Harden, Hamburg, N. J.; J. M. Kelly, New York City; Emory Cocke, 
Atlanta, Ga.; Mr. and Mrs. Louis E. Thompson; M. F. Cohn, Buffalo; W. S. 
Oles, Delhi, N. Y.; J. H. Hilson, Bovina Center, N. Y.; Prof. E. S. Savage, 
Ithaca, N. Y.; C. P. Ward, Candor, N. Y.; Miss Emily Ward; Dr. C. S. 
Smith, Frank Benjamin, Canastota, N. Y.; Thomas P. Gaines, Sherburne, 
N. Y.; J. L. Anderson, Jamestown, N. Y.; and Mr. and Mrs. A. W. Carpen- 
ter, Sherburne, N. Y.; P. W. Chambers, Middletown, N. Y.; F. C. Demarest, 
Stamford, N. Y.; C. J. LaFleur, Waverly, N. Y.; W. R. Conklin, Chester, 
N. Y.: H. R. Edsall, Sussex, N. J.: Frank Demarest; Lionel True, Springville, 
N. Y., and S. M. Golden, Philadelphia. . 
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WHAT BORDEN PRODUCT HAS 
FISH-LIVER VITAMIN D, IS DRY AND 
GIVES THE SAME VITAMIN D RESULTS, 

UNIT FOR UNIT, AS COD LIVER OIL 9 


FrayDry D- AND, BEST OF ALL, 
IT’S COMBINED WITH THE 
B-G VITAMINS OF MILK 


© The Borden Company 


READY-TO-MIX 


Two Products Made for Poultry Mashes 


Poultry mashes need ad- 
ditional B-G vitamin factors 
for growth, hatchability and 
egg production. The B-G 
group of vitamins as found 
in milk are many and their 
nature is complex. FLAYDRY has all that milk has, and they 
are concentrated in natural combinations in FLAYDRY to pro- 
vide a means of adding dependably standardized amounts 
of these needed factors to mash feeds. 


REG .U.S.PAT. OFF. 


REG .U.S.PAT. OFF. 


Fiaypry D has, in addition to the standardized amounts 
of milk’s B-G factors, natural, fish-liver Vitamin D, in dry- 
product form. FLAYDRY D, tested on chicks, furnishes the feed 
manufacturer an AOAC Vitamin D in convenient, easy-to-mix, 
easy-to-handle form. Shipped in 100-lb. bags and available in 
any of the usual potencies, every FLAYDRY D shipment is backed 
by a Borden certificate of guarantee for Vitamin D potency. 


Both products are widely used by feed manufacturers because they fit readily 
into poultry-feed formulas. If you are not acquainted with the merits and sav- 
ings possible in using FLAYDRY and FLAYDRY D for your poultry mashes, write 
today for full information. 


GROWTH «+ HATCHABILITY - 


EGG PRODUCTION 
HE BORDEN COMPANY 


Special Products Division © 
350 MADISON AVENUE, NEW YORK, 


Name Richard Shoop 


Minnesota Manager 


Richard M. Shoop, better known as Dick, 
has been appointed Minnesota state man- 
ager for Atkins & Durbrow, Inc., according 
to an announcement released by K. M. 
Walters, vice presi- 
dent and manager of 
the poultry & animal 
products division. 

Mr. Shoop is a 
graduate of Pennsyl- 
vania State college 
where he majored in 
poultry and animal 
husbandry and for 
seven years was as- 
sociated with Swift 
& Co. 

Atkins & Durbrow, 
Inc. are exclusive 
distributors for the California Packing 
Corp., E. R. Squibb & Sons, VioBin Corp., 
and Pabst Brewing Company's products in 
the poultry and animal field. Warehouse 
arrangements have been made to insure 
prompt delivery at all points in Minnesota 
and Dick's services are available to cus- 
tomers throughout the state. 


e@ L. S. KIRBY, Toledo, Ohio has been 
named traffic manager of the Norris Grain 
Co. to fill the vacancy caused by the death 
of William H. Meyer. 
@ JAMES F. MULLIN, Laval & Co., Minne- 
apolis, Minn., has been admitted to mem- 
bership in the Duluth Board of Trade. 
@ H. R. DIERCKS, St. Louis, Mo., manager 
Cargill, Inc., is the proud father of a 742 
pound baby son. The boy was named 
Robert Christoffer Diercks. 


@ B & A ELEVATOR CO., Boston, Mass., 
has been incorporated by Edmund J. Beck- 
er, Melrose; Elmer M. Anderson, Milton; 
and Jacob Lewiton, Boston. 
C. H. COTTON DIES 
Courtney H. Cotton, 49, Kansas City, Mo., 
well known feed man, died June 30 follow- 
ing a lingering illness. Mr. Cotton had 
been connected with the feed industry 
practically all his life and for the past 15° 
years had served as manager of the feed 
department of the Kansas City Flour Mills 
Corp. He had previously been associated 
with Goffe & Carkener and with the Kem- 
per Mill & Elevator Co. He was vice pres- 
ident of the Kansas City Feed Club. He is 
survived by his widow and one daughter. 


WOOL PRICES RISE 

Wool prices have risen to their highest 
level in the past 12 years according to a 
report by the United States department of 
agriculture. Wool, which in 1921 only av- 
eraged about 19 cents a pound, last month 
reached a price of 40 cents per pound or 
about equal to the price of a pound of 
butterfat. This is an unusual circumstance 
which rarely occurs although during the 
first world war for several years a pound 
of wool was worth more than a pound of 
butterfat the report stated. 
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HE title of my discussion im- 

plies that there are “older val- 

ues” in feeds or that something 
has happened during recent years 
to feeds which makes it necessary 
for the up-to-date feedman to be- 
come ‘““wised up.” Yes! Times have 
changed and are changing — so 
have feeds and feeding programs. 
Not so many years ago a feedman 
or feeder was primarily concerned 
with having the total protein, fat, 
and fiber of his feeds come within 
certain limits. He was not concern- 
ed with minerals, vitamins, or qual- 
ity of protein. He primarily talked 
about “balanced rations’, “nutri- 
tive ratio’, and in terms of the 
“number of egg yolks and egg 
whites” in a certain amount of feed. 

The modern feedman is still con- 
cerned with the gross analysis of 
his feeds (protein, fat, and fiber), 
but he must also realize that the 
value of a feed cannot always be 
measured by: such chemical deter- 
minations, because modern high- 
grade feeds require a consideration 
of the vitamins, minerals, and qual- 
ity of the protein. 

A present day complete feed, as 
previously stated, is one which sup- 
plies all the necessary feed nutri- 
ents, including vitamins and min- 
erals, in adequate quantities to 
meet the needs of the particular 
animal. The number of ingredients 
used in the preparation of a feed 
is no measure of its completeness. 
Rather, it is the kind and quality 
of the ingredients that determine a 
feed's completeness. Merely be- 
cause a feed or ration contains 15 
or 20 different ingredients does not 
mean that it is better or more com- 
plete than one that contains only 
half that many. 

Not so many years ago it was 
generally believed that little differ- 
ence existed between various pro- 
tein carriers. Experimental work 
since then has shown that differ- 
ences in biological or feeding val- 
ue do exist between different pro- 
tein supplements or within those 
falling in the same class. For ex- 
ample, workers at Cornell found 
that the protein efficiency of differ- 
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keep changing with the 
times says dr. bethke 


ent samples of meat scraps for 
chicks varied from 75 to 91 per cent. 
At the Ohio Station comparisons of 
eight different tankages for pigs in 
dry lot showed variations in aver- 
age daily gains from 1.10 to 1.38 
pounds, and in feed requirements 
from 421 to 471 pounds. Similarly, 
it has been shown that fish meals 


It’s a tough job these days for anyone 
to keep up to date on new developments 
in feeds and feeding. Dr. R. M. Bethke, 
of the Ohio agricultural experiment sta- 
tion, Wooster, Ohio, is perhaps better 
posted than most people. This address 
on “The Newer Values in Feeds” was de- 
livered by him at the annual convention 
of the Eastern Federation of Feed Mer- 
chants held June 20-21 at Binghamton, N.Y. 


vary in their quality of protein de- 
pending upon the source of raw 
material and process employed in 
their manufacture. Certain vege- 
table proteins, like soybean meals, 
have been shown to possess high 
biological values if properly pro- 
cessed; and when intelligently com- 
bined with animal or fish protein of 
high quality, will produce excellent 
results in poultry or swine feeding. 
Work at the Ohio Station has shown 
that a combination of dry-rendered 
tankage, soybean oil meal, linseed 
meal, and cottonseed meal is su- 
perior, as a protein supplement for 
fattening cattle, than either of the 
supplements alone or the combina- 
tion of equal parts of linseed meal 
and cottonseed meal. This work has 
also shown that an animal protein 
supplement, such as tankage, is of 
value for ruminants. Ten years ago 
anyone who would have advocated 
feeding tankage to cattle would 
have been considered a heretic. 
These observations illustrate the 
progress and changes that are be- 
ing made in feeds and feeding. 
The progress made in the vitamin 
field in recent years has been 
startling. These substances are no 


longer ‘mysterious somethings” be- 
cause many of them have been 
shown to be definite chemical com- 
pounds. They are here to stay and 
the up-to-date feedman will do well 
to get acquainted with them. Cer- 
tain vitamin deficiencies have been 
observed in all classes of stock 
under practical conditions. Gener- 
ally, more exacting attention needs 
to be paid to the vitamin problem 
in the case of poultry and turkey 
feeds than in the case of cattle or 
hog feeds. This, however, does not 
mean that the vitamins need not be 
considered in livestock feeds but 
rather that good livestock feeding 
and management practices usually 
provide the essential vitamins. 

Evidence has been presented that 
poultry require more than 12 differ- 
ent vitamins or vitamin-like factors. 
I shall not attempt to discuss these 
many factors except to indicate 
those which, in my opinion, need 
special consideration in a practical 
feeding program, because of possi- 
ble shortage. These are vitamins A, 
D, and G (riboflavin). The other fac- 
tors presumably will be supplied in 
adequate amounts if good quality 
poultry feedstuffs are used in the 
usual recommended amounts. The 
three vitamins specifically mention- 
ed (A, D, and G) can be supplied 
by the judicious use of yellow corn, 
green grass, high grade alfalfa 
meal, sunshine, fish oils, activated 
animal sterol, milk products, liver 
meal, yeast, or other reliable and 
economical vitamin-containing pro- 
ducts. 

Another fact that the feedman 
should take cognizance of is that 
the vitamin needs of growing and 
laying stock differ. Research work 
has shown that the vitamin A and 
D requirements of laying and 
breeding stock are approximately 
twice as great as those of growing 
birds and that turkeys have a high- 
er requirement than chickens. The 
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feed manufacturers take home 


Memories 


of convention at hot springs 


HE real test of a successful 

convention is its ability to hold 

the interest of the members 
and guests and help them take 
home fond memories, bits of busi- 
ness wisdom and a desire to return 
in another year. 

Basing our conclusions on this 
formula, the feed industry must 
agree that the 33rd annual conven- 
tion of the American Feed Manu- 
facturers’ association, held at the 
beautiful Homestead hotel, Hot 
Springs, Va., June 12 to 14, was a 
real convention. 

In fact, the program at the con- 
vention was labeled by many an 
old-timer as the best in the asso- 
ciation’s history. Actually, printer's 
ink, type and paper cannot convey 
an adequate impression of the 
American Feed Manufacturer's con- 
vention—the best it can do is give 
a second-hand account. It’s much 
more enjoyable and profitable to 
attend in person so make a note of 
that for next year if you were 
among the missing in 1941. 

The three day convention had an 
ideal setting. The Homestead hotel, 
located high up in the mountains of 
Virginia, offered everything that 
could be desired in service, food 
and other accommodations. In ad- 


W. J. Westerman, M. F. Cohn and 
R. E. Nye. In order to be fair in 
awarding prizes, all golfers were 
required to turn in cards for two 
18 hole rounds. The first and third 
nines were used as the 18 holes to 
determine the handicap of each 
golfer and the second and fourth 
nines were taken as the gross score. 
The system worked out to the satis- 
faction of all. 


Another feature on the entertain- 
ment side was a novel audience 
participation program held the first 
evening. L. R. Hawley, Quaker Oats 
Co., directed a quiz program which 
rivaled any on the air waves. He 
was ably assisted by A. G. (Chick) 
Philips, Allied Mills, Inc., who dis- 
pensed the silver dollars for correct 
answers although at times “Doc” 
Hawley put the party who wanted 
to answer definitely “behind the 
eight ball.” Wirt Walker and “Jerry” 
MacNicol also took their turns be- 
hind the mike and with the help of 
willing and unwilling contestants 


turned out a grand show. 
But this report would be far from 


complete without details of the 
highly interesting and educational 
business sessions. Bringing a real 
message from his branch of the feed 
industry was John B. Smith, King- 
ston, R. I., president, Association of 
American Feed Control Officials. 

Mr. Smith called upon his audi- 
ence to “sharpen your perspective 
for a re-examination of the objec- 
tives and methods of legal control 
of the sale of feeds in relation to 
the national economy.” 

He listed as objectives of feed 
control laws: honest labeling, un- 
adulterated useful ingredients, lab- 
oratory and factory examination to 
protect the consumer and conscien- 
tious mixer. Mr. Smith said these 
objectives have stood for 50 years 
without serious challenge and have 
been approved by the trade and 
public. 

“Some have urged that we go 
farther, suggesting mpre drastic 
elimination of low-grade ingredi- 
ents,” said Mr. Smith. ‘Some have 
demanded more thorough proof of 
the utility of new products and of 


There's always a good time when the American Feed Manufacturers 
hold their convention. On the page to the right are pictures taken 
at the meeting at Hot Springs, Va. Top row, left to right: Les 


Brown, Harrison, N. J., claims his award with the assistance of A. G. 
Philips, Chicago; a happy party—Karl Hartmann, Boonton, N. J., 
Harry McAdams, Chicago, Mrs. McAdams and Mrs, Hartmann; 
Bruce Conover Jr., Buffalo, N. Y., takes the first golf prize as R. E. 
Nye, St. Louis, watches. Second row: John C. Crouch, L. Greene- 
baum, and Mrs. J. N. Feldman, New York City, H. W. Gould, Lake 
Grove, N. Y., Herbert Clofine, Philadelphia, and Mrs. Gould; Mr. and 
Mrs. William Moll, Milwaukee; a scene at the spelling bee with Harry 
Cowan, Minneapolis, C. A. Coddington, Cayuga, N. Y., and Mrs. 
W. D. Walker, Chicago, during maneuvers; Mr. Coddington again, 
participating in a novel act with Walter Vye, Milwaukee. Third row: 
Glenn Campbell, Cleveland, receives a set of blankets from Mr. 
Philips; R. C. Crawford, St. Louis, Gus Ackerman, New Rochelle, 
N. Y., and William Westerman, St. Louis; C. W. Sievert, Chicago, 
acts up to a young lady, and S. J. Thompson, Cincinnati, enjoys 
refreshment after golf. Fourth row: Mrs. Gus Ackerman, Mrs. Gould 
and Mrs. Feldman; a group of judges at the quiz program, and 
William Wren, Silver City, N. C., and Mr. Clofine. Fifth row: W. 
K. Woolman Jr., Philadelphia, rubs his hands in glee as Mr. Philips 
gets his present; J. M. Adam, St. Louis, answers the call; Joe Nelson, 
Chicago, with Mr. Vye (he did lots of acting); and John J. King, 
Botson, with Mr. Vye again. Bottom row: Around the table—Chris 
Christensen, Chicago, Johnny Goodman and Gus Nelson, Omaha, 
Mrs. Stuart Nordvall and Mr. Nordvall, Chicago, George Barrett, 
Chicago; L. S. Hawley, Chicago, in the role of master of ceremonies, 
and finally an lowa trio, Mr. and Mrs. C. M. Stormes, Des Moines, 
and Carl Orsinger, Waterloo. 


dition, there was an excellent golf 
course, horse back riding, tennis, 
swimming, mountain trails for hik- 
ing, carriage rides, the famous 
“baths” and in fact something to 
interest every one. 

Golf occupied the attention of a 
good share of the feed men in at- 
tendance. Tournament rounds were 
played on Thursday and Friday 
afternoons directly following the 
business sessions. 

And there were beautiful and 
valuable awards for par shooters 
and dubbers alike. The golf com- 
mittee put on the tournament in 
fine style and deserve a round of 
applause. Those serving were E. P. 
MacNicol, chairman, B. H. Ticknor II, 
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new qualities ascribed to old products. 
Some also advocate limits of various types 
for restricting the formulas of special pur- 
pose feeds. If these changes are made at 
all, it will be slowly, for there is little 
agreement among advocates at present.” 

Referring to registrations of feeds, Mr. 
Smith said: 

“In registrations, I am torn between my 
long and friendly associations with protein, 
fat and fiber, and the suspicion that these 
old friends do not tell the truth, at least not 
the whole truth, and that an honest list 
of ingredients may be the thing. 

“I think that if there were a way to 
measure the actual percentage of ingredi- 
ents in rations, I should woo the open 
formula, as a less complex measure of 
honesty and value in feeds than even a 


reasonably complete enumeration of the 
chemical components. 

“Since such measurements are imprac- 
ticable, I am in favor of an honest listing 
of ingredients, written in English for all to 
read and understand, using common words 
descriptive of each ingredient, and not the 
mysterious and euphonous titles dear to 
the hearts of a very versatile group of 
sales managers and copy writers.” 

In concluding his talk, Mr. Smith recom- 
mended a progressive attitude on the part 
of all connected with the trade, and in- 
dividual minds not closed to change. 

“The first step that I would advocate is 
cautious trial of innovations beyond legal 
requirements by some of the more affluent 
and better equipped laboratories,” said 
Mr. Smith. “These laboratories should work 
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closely with students of nutrition and rep- 
resentatives of manufacturers and feeders. 
After the usual period of trial and error 
and of mind adjustment on the part of the 
rest of us, a minimum of legislation might 
follow in the interests of uniformity.” 

Homer B. Huntington, executive secretary 
of the National Poultry and Egg Board, 
came before the meeting to show the man- 
ufacturers of feed their stake in educating 
the public on poultry and eggs. 

Recalling the dark days of chicken kill- 
ing in 1936 and 1937, Mr. Huntington as- 
serted that the poultry industry is on the 
march. He asked the assistance of feed 
salesmen and scientists to help contact the 
poultry producer and show him how to 
help educate the consumer to his products. 

Mr. Huntington outlined the work his 
organization is doing to promote beneficial 
publicity for eggs and poultry products 
and told how they are keeping a constant 
vigil to eliminate bad publicity. 

“Important Developments in Vitamin Re- 
search” was the topic of an address by Dr. 
R. Adams Dutcher, Pennsylvania State 
college. 

“Probably the most important develop- 
ment and certainly the most dramatic has 
been the part that modern organic chemis- 
try has played in the major feed nutrition 
trends of the past few years,” Dr. Dutcher 
explained. “Not only has organic chemis- 
try increased the number of vitamins, but 
vitamins have been isolated in pure form, 
their structure has been determined and 
many of them have been synthesized in 
the laboratory. 

“In fact, synthetic vitamins are now man- 
ufactured in commercial quantities, with 
the resultant lowering of cost to the con- 
sumer as cost of production is lowered and 
quantity production increased. 

“This has led to more exact experimental 
work of the biological type. Uncomplicated 
deficiency symptoms can be produced and 
cured. Thus has evolved a more complete 
knowledge of vitamin function. 

“In the past few years a better under- 
standing of the vitamin content of natural 
food products and the factors affecting 
their potency has been achieved. New and 
improved vitamin-containing foods are be- 
coming available.” 

Dr. Dutcher followed with a brief resume 
of important vitamin information touching 
on vitamin A, thiamin (B,), riboflavin, nico- 
tinic acid, ascorbic acid, the anti-gray hair 
factor and numerous others. 

To balance the convention program there 
was an informative talk on merchandising 
by Burton Bigelow, Burton Bigelow organi- 
zation, New York City. Mr. Bigelow, spoke 
in an easy, informal manner yet made 
a number of forceful, pertinent points. 

“One of the greatest needs in the mer- 
chandising end of the feed industry today 
is a planned selling program,” said Mr. 
Bigelow in his opening remarks. “The in- 
crease in the farmer's income which is ex- 
pected to be a certainty this year offers 
the feed industry a golden opportunity to 
sell two and three times the feed sold in 
past years.” 

Mr. Bigelow based his predictions on 
three factors: (1)—farmers will feed stock 
for longer periods this year; (2)—farmers 
will feed more feed, and (3)—farmers will 
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J. B. DE HAVEN (left), 
chairman of the board of 
the American Feed Manu- 
facturers association, is 
shown as he presented 
W. D. Walker, vice presi- 
dent and general manager 
of the Arcady Farms Mill- 
ing Co., Chicago, with a 
handsome desk set. The 
special award was given 
Mr. Walker because of his 
diligent efforts to increase 
the membership of the or- 
ganization. 


feed better feeds. Predicting an era of sub- 
stantial prosperity ahead, Mr. Bigelow 
urged feed manufacturers to streamline 
their selling programs NOW. 

The first step in streamlining is to figure 
out the potential of your sales territory, 
according to Mr. Bigelow. He urged evalu- 
ation on a scientific basis as important to 
a good program. 

“After you have evaluated your territory 
you should arrange for coverage at a rea- 
sonable rate by your salesmen,” said Mr. 
Bigelow. “Don't cover it too fast and don't 
cover it too slow. It would be well to 
eliminate unprofitable areas. Look at your 
territories separately. Divide them into 
regular and subsidy groups. The territor- 
ies in which you are just beginning to 
develop sales must be considered in a 
separate light.’ 

“It is advisable to build yourself a map 
of your territory showing your distribution 
setup, thereby giving you a complete pic- 
ture. Your existing dealers should be classi- 
fied into volume groups. And don't forget, 
the manufacturer owes it to his own busi- 
ness to build better dealers.” 


Mr. Bigelow recommended the elimina- 
tion of tail-end, unprofitable dealers. This 
is especially necessary if a shortage of 
sales manpower should develop. He urged 
that manufacturers streamline their man- 
power too and suggested that men be 
hired carefully. 

“The time is coming when you will have 
to pay your salesmen more money, “Mr. 
Bigelow warned. “Consequently you must 
get better help but I would suggest that 
you quit hiring your competitors’ men. De- 
velop your own salesmen and you will be 
better off. 


An illustrated lecture on “The Challenge 
of Science” offered by Dr. Gerald Wendt, 
New York City, was well-received. Al- 
though not directly tied up with the feed 
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industry, Mr. Wendt's offering revealed 
many of the newer marvels of scientific re- 
search and their probable effect on the 
human race. 

Closing the convention on Saturday 
morning was a nutrition conference which 
created a great deal of interest. The sym- 
posium was led by Dr. W. E. Krauss, Ohio 
Agricultural Experiment Station, Wooster, 
and was also participated in by Dr. J. E. 
Loosli, Cornell university, C. F. Monroe, 
Ohio Agricultural Experiment Station, and 
Dr. C. F. Huffman, Michigan State college. 

The symposium dealt with the “Fat Re- 
quirements of the Dairy Cow” and review- 
ed the work done on this subject at Cor- 
nell, Ohio and Michigan State. The re- 
ports conflicted to some degree. It was 
shown at Cornell that the fat content of a 


dairy ration does influence milk production 
and that a certain level of fat is necessary 
to promote milk production. 

The Ohio work, however, reviewed by 
Mr. Monroe, seemed to show that raising 
the fat content of the ration did not greatly 
affect, milk production, live weight gains 
or butterfat tests. 

Officers elected by the association in- 
clude: J. B. De Haven, Allied Mills, Inc., 
Chicago, re-elected chairman of the board 
of directors; Frank S. Sheets, G. E. Conkey 
Co., Cleveland, vice chairman to succeed 
H. L. Hammond, Chas. M. Cox Co., Boston; 
R. M. Field, Chicago, again named presi- 
dent; W. R. Anderson, Flour & Feed, Mil- 
waukee, treasurer; C. A. Coddington, Bea- 
con Milling Co., Cayuga, N. Y., national 
counsellor, U. S. Chamber of Commerce. 
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Choose from 


Fewer hits would be made if a 
baseball team were limited to but 
a single bat. Individual require- 
ments differ. Some players prefer 
a heavy bat, others one of light or 
medium weight. Feed manufac- 
turers, too, are faced with this 
problem of individual needs and 
preferences when selecting vita- 
min A and D supplements. The 
CLO-TRATE line provides a wide 
assortment of potencies . . . rang- 
ing from CLO-TRATE Vita- 
min A and D Feeding Oil to the 
higher potency products listed 
here. Each is produced to fill a 
definite need. 


CLO-TRATE vitamin oils are 
packed in heavy, new steel drums 
equipped with faucets. All CLO- 
TRATE products are guaranteed 
to contain ot less than the unitage 
claimed for them . . . and every 
batch is thoroughly checked before 
shipment in our chemical and 
physical laboratories, and tested on 
chicks by the A.O.A.C. method. 
Write for particulars. 
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/Pxcumnany indications point to a 
record breaking attendance this month 
at the Silver Jubilee convention of the 
International Baby Chick association to be 
held at Kansas City, Mo., July 22-25 ac- 
cording to predictions of executive secre- 
tary Reese V. Hicks. 

The convention will be staged in the 
air-conditioned Kansas City Municipal Au- 
ditorium one of the newest and finest 
buildings of its‘-kind in America. All ex- 
hibit space has long been sold and it is 


ibca conventicn 
to open july 22 


expected that over 6,000 hatcherymen will 
register for the sessions. 

With the poultry industry being called 
upon to play an important role in the na- 
tion's preparedness program the major 
theme of the Silver Jubilee will be based 
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Edgewater, N. J., Los Angeles 


e34e 


on “Food For Defense’. One of the feq- 
tures of the convention will be a dramati- 
zation depicting the progress and develop- 
ments that have been made in the poultry 
industry during the past 25 years. 

An interesting array of speakers, dem- 
onstrations and entertainment has been ar- 
ranged with something worthwhile for all 
who attend according to Mr. Hicks. Among 
the prominent figures in poultry circles 
who are scheduled on the program are: 
Congressman Elmer Wene, hatcheryman 
from Vineland, N. J.; John A. Hannah, 
president of Michigan State College; Her- 
man C. Demmer and Homer I. Huntington 
of the Poultry and Egg National Board: 
Mayor John B. Gage, Kansas City; Donald 
Kane, IBCA Washington representative, 
and Henry Hoke, the direct mail spell- 
binder. 

M. L. Wilson, United States department 
of agriculture, will lead off the “Food for 
Defense” session Wednesday morning with 
a talk on, “Poultry’s Role In National Nu- 
trition; C. B. Denman, national association 
of food chains, will speak on an organized 
program for the poultry industry and Fred 
Bray, Canadian poultryman, will discuss 
the part played by poultry in Canada’s aid 
to Britain. 

The big birthday party commemorating 
the 25th anniversary of the IBCA is sche- 
duled for Thursday morning when a huge 
25 layer decorated birthday cake will be 
cut and served to members of the audi- 
ence. The Silver anniversary banquet will 
be held in the main arena Thursday eve- 
ning with dancing and special entertain- 
ment. 

Several poultry associations have an- 
nounced that they will also hold meetings 
in Kansas City at the same time as the 
Silver Jubilee convention. These include 
the American Poultry association, National 
Turkey federation, National Collegiate 
Poultry club and several breed associations. 

@ LYNN WILDE, Fonda, Iowa was severely 
injured recently in a fall while working 


on a new addition of the Guy Wilde ele- 
vator. 


Bufialo Feed Mill 
Workers On Strike 


Feed manufacturing operations at a - 
number of Buffalo, N. Y. feed mills came to 
a standstill July 1 when approximately 
1,000 employes of seven Buffalo feed con- 
cerns went out on strike. 

The strike was called by the A. F. of L. 
Flour, Feed & Cereal Workers union after 
representatives of the union and the mill- 
ing companies failed to agree on renewal 
of labor contracts which expired June 30. 

David Jameson, financial secretary of 
the union, said the concerns involved re- 
fused to grant a 10 cents per hour wage 
increase and inclusion of a cost-of-living 
clause in the new labor contracts, which 
would have provided for automatic in- 
creases in wages. 

The mills involved in the strike are: G. 
L. F., Inc., Pratt Food Co.; Maritime Milling 
Co., Inc.; Eastern States Milling Corp.; Al- 
lied Mills, Inc.; Black Rock Milling Co.; 
and Farmers Feed Co. 
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Many prominent members of the feed 
industry will celebrate birthdays during 
the month of August. 

Starting right out on the first of the 
month, cakes with one more candle will 
be cut by Charles Coughlin, the Riebs 
Co., Milwaukee, and R. C. Fletcher, Iowa 
Limestone Co., Des Moines; Paul R. Froh- 
ring, General Biochemicals, Inc., Chagrin 
Falls, Chio and L. S. Thompson, Larrowe 
Milling Co., Detroit, 
will cut their cakes 
on August 2. 

O. A. McCrea, vet- 
eran manager of the 
eed department, 
Pillsbury Flour Mills 
So., Minneapolis, 
and E. H. Huibregt- 
se, Monticello Feed 
Mill, Monticello, 
lowa, will celebrate 


their birthdays on 
August 3. W. B. GRIEM 
Four feed men 


were born on August 4. They are Arthur 
B. Fruen, Fruen Milling Co., Minneapolis, 
Lewis McClellan, Cargill, Inc., Milwau- 
kee, E. L. McKee, Ultra-Life Laboratories, 
Inc., East St. Louis, Ill., and H. E. Nickel- 
sen, the Clinton Co., Clinton, Iowa. 


Walter N. Jones, Vitality Mills, Inc., Chi- 
cago, was born on August 5; Frank Beck- 
er, Woodland Lumber & Grain Co., Wood- 
land, Wis., and W. D. Flemming, secre- 
tary of the Northwest Retail Feed asso- 
ciation, Minneapolis, on August 7; R. H. 
Proctor, St. Regis Paper Co., New York 
City, on August 8. 

G. W. Kruse, P. C. Kamm Co., Milwau- 
kee, on August 9; L. J. Hartzheim, Hartz- 
heim Feed & Fuel Co., Beaver Dam, Wis., 
on August 10; and C. J. Trudeau, Beau- 
mont & Hohman Inc., Chicago, and Bruce 
Varney, American Butter Co., Kansas 
City, Mo., both on August 11. 

Warren O. Plummer, Washburn Crosby 
Co., Minneapolis, came along “eventual- 
ly” on August 12; J. E. Johnson, Spencer 
Kellogg & Sons, Inc., Buffalo, on August 
13; and E. F. Morris, Gorton Pew Fisher- 
ies, Minneapolis, on August 14. 

The stork did a lot of traveling for the 
feed trade on August 16 when he deliver- 
ed Vernon Dawe, Dawe’s Vitamelk Co., 
Chicago; Roud McCann, American Dry 
Milk Institute, Inc., Chicago, and Eldon 
H. Roesler, advertising manager of The 
Feed Bag, Milwaukee. 

E. R. Humphrey, secretary, Oklahoma 
Grain & Feed Dealers association, Enid, 
and Edw. H. Russell, Minnesota Linseed 
Oil Paint Co., Minneapolis, were born on 
August 17; G. L. Van Lanen, La Grange 
Mills, La Grange, Minn., on August 18; 
and Robert G. Everett, advertising man- 
ager, King Midas Flour Mills, Minnea- 
polis, and W. B. Griem, state feed inspec- 
ior, Madison, Wis., both on August 20. 

The tall corn was growing in Iowa on 
August 21 to help celebrate the birth of 
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Earl W. Myers, the Clinton Co., Clinton, 
and J. Russell Ward, Wilson & Co., Inc., 
Cedar Rapids. J. Leon Anderson, Wilber 
Feed Co., Inc., Jamestown, N. Y. and 
C. Neil Barrett, National Oil Products Co., 
Chicago, were both born on August 23. 

C. M. Struven, Jr., Chas M. Struven Co., 
Baltimore, will celebrate his birthday on 
August 26; Harry J. Dean, W & F Miller, 
Iowa City, Iowa, on August 27, and Ward 
H. Olmsted, Olmsted-Hewitt, Inc., Minne- 
apolis, on August 29. 

Edmund Pincoffs, the Shellbuilder Co., 
Houston, Texas and L. A. Thomas, Vitality 
Mills, Inc., Chicago, were born on Aug- 
ust 30. 

The last day of the month, August 31, 
will be celebrated by V. Paul Allen, 


Roger P. Annan, secretary-treasurer, Grain 
& Feed Dealers National association, St. 
Louis, and W. S: Sewell, the Strong-Scott 
Mfg. Co., Minneapolis. 

@ MASON & KENDALL, Indian Grove, Mo., 
have installed a new feed mixer and ham- 
mer mill. 

@ FARMERS ELEVATOR CO., Martelle, 
Iowa has installed a new Kelly-Duplex 
vertical one ton mixer. 

@ FRED M. DAVIS, president of the Fred 
M. Davis Grain Co., Manson, Iowa died 
June 2. Mr. Davis was well known to 
the grain trade and for a number of years 
was connected with firm of Davis Brothers 


American Butter Co., Kansas City, Mo., & Potter. 


FROM BUILDING PULLETS 


STERLING 


Poultry Balancer* 


35% PROTEIN 


To BUILDING 
EGG PRODUCTION — 


A YEAR ROUND PROFIT MAKER 


For Custom Mixing and Retailing! 


© Here it is, all in one bag, a highly concentrated protein balancer that 
can be used for year-round profits on poultry. Rich in the materials 
grain lacks, Sterling Poultry Balancer can easily be mixed with farm 
grains for growing or laying rations. Accurate measuring and pre-blend- 
ing of ingredients assures uniform distribution of essential elements. 
Take advantage of this money-maker—cash in two ways! Do custom 
mixing for farmers in your territory—make extra profits on retail sales! 


* Formerly Known as Sterling Mash Balancer 


NORTHRUP, KINGz CO. 


Minneapolis DEPENDABLE SINCE 1884 Minnesota 
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— feed values 


(Continued from Page Twenty-nine) 


past few years have also produced experi- 
mental work which shows that the vitamin 
G (riboflavin) requirements for good hatch- 
ability are greater than for egg production. 
This means that a ration can be complete 
and adequate for egg production but not 
prove satisfactory for hatchability. It is 
the feedman’s responsibility to make cer- 
iain that his poultry or turkey feeds or 
concentrates contain optimal amounts of 
the essential vitamins so that the needs of 
the bird are adequately taken care of 
when they are mixed with or fed with 
grains. 

The amounts and kinds of minerals to 
use in feed depends upon the type and 


purpose of the feed. Attention must also 
be given to the proportion of calcium to 
phosphorous in the finished feed. An ex- 
cess of minerals should be guarded 
against, because they can prove harmful 
as well as beneficial. 

Fiber in poultry and turkey feeds has re- 
ceived considerable consideration within 
the last few years. Not so long ago it ap- 
peared to be the proper thing to make 
poultry and turkey feeds containing mini- 
mum amounts of fiber. Today it is the 
feeling of most investigators that reason- 
able quantities of fiber are not harmful but 
actually helpful. Whole ground oats were 
shunned by many but are fast taking their 
proper place in poultry and turkey feeds. 

Good quality complete feeds or rations 
are essential not only for optimum produc- 
tion and reproduction but they are also 


goes in each bag of feed. 


you off with a bang. 


Dr. Clore has for you. 


Manufacture Your Own Feeds 
Under Dr. Clore’s 


AF you interested in enlarging your business? If so, 

start manufacturing your own feeds under your 
own name. You have all the grains and all the con- 
centrates on your floor. You can buy your ingredients 
as cheaply as any person. You buy nothing from us 
except the small amount of a balanced mineral that 


Gror and think about this! Why should you hesitate 

to make your own feeds when you can have the 
help of a man like Dr. E. E. Clore, a graduate Veterin- 
arian, who has spent 26 years of his professional life 
studying feeds and animal diseases with the view of 
perfecting feeds that will produce Pork, Beef, Poultry, 
Milk, Eggs and Mutton, for the least possible dollar? 


OU take no chance when using Dr. Clore’s Formu- 
las. Dr. Clore has merchandising policies that are 
yours for the asking. His wealth of experience in the 
same business as yours, particularly fits him to start 


DR. CLORE can put as many letters from dealers as 
you care to read, on your desk, telling you what they 
have done with Dr. Clore’s Formulas and merchandis- 
ing program. No feed company can offer the things 


Write for details to, Dr. E. E. Clore, 
in care of the 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 
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reflected in increased nutritive value of 
milk and eggs and the flavor of milk. 
Practically all of the vitamins present 
in eggs are correlated with the vitamin 
intake of the hen. Likewise, some of the 
vitamins in milk are affected by the 
vitamin intake of the cow. Recently it 
has been shown that “oxidized flavor" 
in milk is related to its carotene (pro- 
vitamin A) and vitamin C content. Cows 
fed rations low in carotene and vita- 
min C produce milk which will quickly 
develop an oxidized flavor. The use of 
feeds high in carotene and vitamin C will 
correct this trouble. 

Quality feeds have as their starting 
point quality ingredients. The use of one 
or two quality ingredients in a feed does 
not make a final quality product. Inferior 
or questionable ingredients means not 
only inferior feed but more than likely 
inferior results which cannot return the 
feeder a profit. 

The feedman or feed dealer can be and 
should be an important influence in the 
“feeding program” in effect in the territory 
in which he operates. However, in light of 
a recent statement of a prominent agri- 
cultural editor, “that the average feeder in 
his state knew more about feeds and feed- 
ing than the feed dealer from whom he 
purchased his supplies’—such does not 
appear to be the case. If the statement of 
the editor is correct, it seems as though 
it was high time for many feed dealers to 
“wake up” and become better acquainted 
with some of the fundamentals underlying 
their business so that they in turn may 
render a real honest service to their cus- 
tomers. 


@ HOWSER SEED & PLANT CO., Lincoln, 
Ill. has purchased the two story building 
of the George Hoose estate on highway 66. 
The firm will move tc the new location as 
soon as remodeling has been completed. 
@ STAFFORD GRAIN & SUPPLY CO., Staf- 
ford Springs, Conn., suffered about $12,000 
damage last month when fire destroyed a 
three story warehouse. The loss included 
building materials, supplies, grain and a 
light delivery truck. 
JOINS MILWAUKEE FIRM 
Al B. Hessberg, Minneapolis, Minn., well 
known to the grain trade, has become as- 
sociated with the Froedtert Grain & Malt- 
ing Co., Milwaukee according to a recent 
announcement. Mr. Hessberg, who assum- 
ed his new position July 1, has been em- 
ployed with Louis N. Ritten & Co., Minnea- 
polis for the past 22 years and prior to that 
was connected with the Gould Grain Co. 


NABBED ON FRAUD 

John L. Huber, 42, Excelsior, Minn., who 
it is believed has defrauded Minnesota and 
Iowa country elevators of between $25,000 
and $50,000, was indicted by a federal 
grand jury at Sioux City, lowa June 6 and 
is being held in Hennepin county jail. 
Huber arrested by postal authorities at 
Minneapolis, is charged with using the 
mails to defraud and with failing to pay 
for grain delivered to him by four Iowa 
elevators. Huber operated from Minnea- 
polis under the name of General Feeds Co. 
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Wage Hour 


Fit feed industry was considerably en- 
lightened last month, in regard to con- 
fusing provisions of the wage-hour act, by 
new rulings on retail and service estab- 
lishments released in an interpretive bulle- 
tin by the wages and hour division of the 
department of labor. 

Since the provisions of the act do not 
apply to retail establishments unless en- 
gaged in interstate commerce the defini- 
tion of a retail establishment has been the 
source of much debate. 

The new ruling states that an establish- 
ment cannot be classed as retail unless 
75 per cent of its sales are retail. If whole- 
sale, commercial and industrial sales, non- 
retail in character, total more than 25 per 
cent, the 40 hour week and the 30 cents 
per hour minimum wage apply. 

The classification of retail and wholesale 
sales may be computed semi-annually, on 
January 1 and July 1, based on the vol- 
ume of sales in dollars. It is thus possible 
for a concern to be classed as wholesale 
for half of the year and retail for the other 
six months. 

Sales of feed, hay, fertilizer, etc. in large 
quantities at a discount from the regular 
retail price cannot be figured as retail 
sales. The bulletin characterizes a retail 
establishment as one that: makes numer- 
ous small sales, is patronized regularly by 
the general consuming public, and sells 
goods for direct consumption and not for 
resale or redistribution. 

Four sections of the bulletin pertain 
directly to feed establishments. The follow- 
ing is of special interest to feed dealers 
who do grinding and mixing: 

Sec. 65. In many cases establishments 
engaged in the distribution of feed and 
similar products perform no processing op- 
erations. These establishments receive 
goods in finished form and merely resell 
the goods. In some cases, however, feed 
establishments own and operate grinding 
and mixing equipment which occupies a 


@ TUSCOLA FARMERS’ COOPERATIVE 
crain elevator, Ficklin, Ill., was destroyed 
by fire last month. Damage, which includ- 
ed the loss of 15,000 bushels of corn, was 
estimated at $30,000. 


@ H. K. WEBSTER CO., Lawrence, Mass., 
has purchased the Quaker Oats Co. feed 
plant at Richford, Vermont. 

@ MAJOR BAILEY, Browns, Ill., is the new 
manager of the E. H. Morris elevator at 
Grayville. 


@ EDWARD L. HEATH, 87, Lawrence, 
Mich., formerly a buyer for the Albert 
Dickinson Seed Co., Chicago, died recently. 

@ DAVID KRUBSACK, Embarrass, Wis., is 
the new manager of the Farmers Milling 
Co., Inc. He succeeds Theodore H. Bun- 
trock who recently resigned after serving 
as secretary and manager since 1919. 
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clarified by new 
division rulings 


small portion of the premises and engage 
in processing operations as an incident to 
their retail selling. Frequently, farmers in 
the vicinity will bring a quantity of grain 
to the dealer who simply runs it through 
his grinding machine for a fixed charge. 
At times the establishment sells at retail 
different types of feeds which it prepares 
in accordance with tested formulae. In 


these cases the processing operations 
merely consist of the dumping of ingredi- 
ents, including concentrates purchased 
from feed manufacturers, into the hopper 
of the equipment. In our opinion the per- 
formance of such processing operations 
will be considered similar to the grinding 
of coffee by retail grocery stores or other 
simple processing operations undertaken 
in connection with retail selling. Hence, 
these activities will not defeat the retail 
character of the establishment. Obviously, 
the foregoing interpretation does not apply 
to distinct feed-manufacturing plants which 
are not operated merely as an incident of 
retail selling. 

Dealers desiring a complete copy of the 
new rulings should write the nearest office 
of the wage and hour division and ask 
for bulletin No. 6. 


FOR “FLEXIBILITY” 


Buy from the “Family” 


fORTIFIED_ 


Regular 
125D 
1000 A 


VITAMIN D in AOAC units. VITAMIN A in USP units 


Feeding Oil 


400 D 
1000 A 


Feeding Oil 
600 A 


One of the biggest problems confronting feed manufacturers and 
dealers today is the restricted field of vitamin oil supplies. 


By means of the GORTON-PEW “FAMILY,” the New England 
By-Products Corp. is still offering a wide range of oils, including 
genuine Cod Liver Oil, (both fortified and natural), and Feeding 
Oils of various suitable potencies—and all manufactured according 
to official A.O.A.C. and Feed Control requirements! ! 


Thus the purchaser of GORTON OILS still enjoys assurance of 
adequate supplies and flexibility of choice. 


ENJOY THESE ADVANTAGES — 
WE SAY: 


YOUR BEST BET IS THE... 
“GORTON FAMILY” 


177 MILK STREET | 


NEW ENGLAND BYPRODUG COR 


BOSTON, MASS. 


DIVISION SALES MANAGERS: 
WESTERN: E. F. Morris, 4949 Vincent Ave. So., Minneapolis, Minn. 
CENTRAL: James A. Zehr, Pettisville, Ohio (Mich., Ohio and Indiana) 
EASTERN: W. M. Andersen, 600 So. Delaware Avenue, Philadelphia, Pa. 
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Ress L. BAIRD of the Baird Grain Com- 
pany, Boone, Iowa, has found it paid 
him well to broaden his activities to in- 
clude the sale of flour. He made this 
change in 1938 when several local whole- 
salers began dropping out of the flour 
business for various reasons and there 
seemed to be an opening for an energetic 
salesman. He has found it a profitable 
side line to his regular business of buying 
and shipping corn and oats, the major 
crops in his vicinity, and selling feed. At 
the present time he is handling three well- 
known brands of flour. 

He now has 21 customers in Boone, in- 
cluding local grocers and restaurants, and 
occasionally chain grocery stores which 
buy “fill-in” orders. To best serve them 
he has started a town sales route which 


MORE PROFITS 


it pays to 


Sell Blour 


dealer says 


he is attending to himself. Some of his 
customers he calls by telephone and others 
he visits personally. 

Mr. Baird also tries to protect his cus- 
tomers in the matter of price fluctuations. 
As an illustration of his method of accom- 
modating them on May 15th he learned 
that the price of flour was to be advanced 
on the following day. He immediately 


HOME- MIXING 


WITH 


SARGENT 


You can increase both your 
volume and profits with 
this home-making favorite. 


Contains 22 vitamin, mineral, and pro- 
tein ingredients to blend with home- 


grown grains. 


Makes all types of poultry mashes, 
starting, developing, laying, etc.—with 


practical, Sargent-tested formulas. 


Low-priced, to make you better profits. 
Quality-built, to give you constantly 
growing repeat business and satisfied 


customers. 


Write for our dealer proposition, and 
facts on the profits other dealers are 
making with this fast-moving item. 


ASH 


SARGENT & CcOo., Des Moines, lowa 


Half a Century of Quality Feeds 


called up all his customers both wholesale 
and retail and sold them 35 barrels of flour 
at the lower price. 

An interesting bit of promotion which 
has brought him very good results is to 
hand out a five or ten pound sack of flour 
with his compliments to a farmer when he 
brings in a load of grain. This favor, be- 
cause it is individually bestowed, pleases 
the farmer's wife and when she buys her 
next sack of flour she very often asks for 
the same brand as the sample. If she pur- 
chases the flour from Mr. Baird, credit for 
the sale is given to the retailer from whom 
she buys her groceries. 

Within the past month he has also start- 
ed a rural route selling a complete line of 
commercial feeds. Much of this business 
had been coming to him casually when the 
farmer brought in grain to sell but Mr. 
Baird decided to increase this business 
and mcke it more stable. By starting a 
farm route he has given his customers a 
service that is greatly appreciated because 
he delivers the order right to the farm 
door. 

Payments for feed and flour have been 
established on a cash basis and Mr. Baird 
savs, that because he pays the farmer 
cash for his grain, the farmer seems to ex- 
pect to pay cash when he buys feeds. 


@ PAUL PEER, Salisbury, Mo., has pur- 
chased the Chariton County Milling Co. 
from M. D. Bell. The name has been chang- 
ed to the Peer Mill & Elevator. 


@ S. EDWARD BREWSTER, 81, Rochester, 
N. Y. founder and former head of the In- 
ternational Seed & Fertilizer Co., died 
June 16. 

@ NORTHERN SUPPLY CO., Amery, Wis., 
are remodeling the Kammer Feed store at 
Ladysmith where they plan to open a new 
wholesale and retail feed business. 

AGENCY HONORED 
Olmsted-Hewitt, Inc., Minneapolis, Minn., 

advertising agency was recently honored 
by being elected to the American Asso- 
ciation of Advertising Agencies according 
to an announcement by Ward H. Olmsted, 
president of the firm. 


Feedmen To Meet At 
Amherst on July 30. 


New England feedmen will get together 
to discuss problems of mutual interest at 
Amherst, Mass., July 30 in conjunction with 
Farm and Home Week at Massachusetts 
State College according to an announce- 
ment by N. A. Hyland, chairman. 

R. W. Irwin, Boston manager of the 
Credit Clearing House Adjustment Corp., 
will discuss sound credit policies for feed 
men, the new Massachusetts feeding law 
will be reviewed along with talks on other 
topics pertinent to the feed industry. 

A get-acquainted luncheon will be held 
at noon at the Drake hotel and the annual 
banguet is scheduled in the evening at 
Wiggins Tavern, Northamton. The Rev. 
John Nicol Mark, well known New England 
Scotch humorist will be the principal 
speaker while “Chick” Klein will act as 
toastmaster. 
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BACK SEAT DRIVERS 
Cop: “Which one of you was driving 
when you hit that car?” 
Drunk (Triumphantly) “None of us, we 
were all in the back seat.’ 
IF THE HAT FITS— 
rs “I want to buy a hat for my husband,” 
CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION said the lady, “but I'm afraid I've forgot- 
ten the size.” 


NO HELP WANTED A man who gives in when he is wrong “Six and seven-eights, Madam.” 
Feed Dealer: “Sorry, son, we don't is wise—but a man who gives in when “That's it! Exactly! But how did you 
need much help right now.” he is right is married. know?” 
Boy Applicant: “Oh, that’s all right, sir. * * 


“Gentlemen who let their wives buy 


I won't be much help at first, anyway.” HOW TRUE hats for them always wear that size,” 
Man wants but little here below, said the observant clerk. 
Buying cheap merchandise to save He's ready to admit it. ar 
money is like stopping the clock to save And if Uncle Sam keeps taxing him, A woman refers to a gown that she’s 
time. a gt, fe He's pretty sure to get it. worn twice as “that old thing.” 


BEYOND WORDS 
Doctor: “Let me see your tongue.” 
Patient: “It's no use, Doctor, no tongue 


can tell how bad I feel.” 
* * * 


SLIGHT ERROR 

A man rushed into the newspaper 
office and demanded to see the editor. 
“Sir”, he cried, as he charged into the 
room, “your paper has libeled me, and 
I demand an apology. Last night you 
printed my picture and called me the 
light-weight champion of the world.” 

“Well,” replied the editor, “Aren't you 
Mr. Fightwell?” 

“Yes, I am,” cried the man, “but it's 
my brother who is the boxer. I'm a coal 
dealer. 

* * 

A person who starts a fast and loose 

evening usually winds up slow and tight. 
* * * 
LOVE IS SO SAD 

“If you refuse me,” he swore, “I shall 
die. 

She refused him and sixty years later 
he died. 


* * * a a 
SOME ARE IN THE, Ibberson Builds Them Right 
Wife (after argument with husband) 


“Are all men fools like you?” 


fiusband: “No, dear, some men are From east to west and from north to south are plants 
acnelors. 
ii that have the skill and experience of Ibberson’s long 
OPEN TO DEBATE ft 2 h 
Traveler: “Don’t you know it isn't sani- career built into them. 
tary to have your house built over the 4 ; 
hog pen like that?” Typical of these is the plant shown above of McCabe 
Native: “Well, I dunno about that—we : 
aint lost a hog now in more’n five years.” Bros. Co. at Argy le, Minn. 
* * * 


TALKING FROM EXPERIENCE a 
Feed Dealer's Son: Dad, if you invested 5 C t f C It t 
all your money in stocks would you be a 0 0s or onsu q lon 
Feed Dealer: “I'd be a jackass.” Write us in full confidence, without obligation. Ask 


Cue us to send our book of IBBERSON built Feed Mills, 
Grain Elevators and other buildings. 


COMPANY 


An average person is one who knows 
he can’t beat a slot machine, but doesn’t 
believe it. 

* * 
BONER 

Feed Dealer's Wife: “I'll never go any- 
place with you again as long as I live.” 

Feed Dealer: “Why?” 

Wife: “You asked Mrs. Smith how her 
husband was standing the heat and he’s 
been dead two months.” 
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Allied Mills, Inc. To 
Exhibit Novel Album 


A novel feature entitled “The Old Family 
Album” will be exhibited at the I.B.C.A. 
convention in Kansas City, July 22-25 by 
Allied Mills, Inc., according to an an- 
nouncement by the company. 

Pictures of the leaders in the poultry 
industry, as they appear today and as 
they appeared 25 years or more ago, will 
be mounted in a giant ainum and each 
day a guessing contest will be conducted. 
Besides the daily prizes for the best job of 
pairing the old and new pictures, a major 
prize will be awarded at the conclusion of 
the convention to the person with the best 
record for the entire period. 


BIG CAPACITY 


@ L. B. FLANDERS, Bridgeport, Ill., has 
purchased the Cloud Feed store on East 
Olive St. Howard Potts will assist Mr. 


Flanders in operating the business. 


@ C. T. LEWIS, Fulton, N. Y., has taken 
over the business of the W. L. Wallace & 
Co., Inc., Oswego, one of the oldest flour, 
feed, and seed concerns in the state. 
NEW SUPERINTENDENT 

J. A. (Josh) Gay has been named fac- 
tory superintendent for the Des Moines, 
Iowa factory of Sargent & Co., feed manu- 
facturers. Mr. Gay who lives at Des Moines 
has served the company continuously since 
1917 as traveling representative, and was 
an early advocate of balanced ration feed- 
ing. 


grinds grains, screenings, ear or 
snap corn and roughage materials. 


Rasp-like cutting plate—long-wearing patent beaters—one- 
minute screen change—and other outstanding features. 


Model 15—15 to 30 H.P. 
Model 17—30 to 50 H.P. 


Model 24—50 to 75 H.P. 
—all 3,600 RPM—Belt or Motor Drive. i 


Write for full data and 30 DAYS’ TRIAL PLAN 


1074 Tenth Ave. S. E. 


Grinders — Corn Cutters — Magnetic Separators — Feed Mixers 


| A. E. JACOBSON MACHINE WORKS, Ine. 


Minneapolis, Minn. 


~ FEEDING 


Aprth Mey, 


MIXING 
IV 


Tt is printed on heery paper 
for posting on your wall. 

A postcard request wil) 
bring your copy by reture-mell. 


CALCIUM CARBONATE COMPANY 


Shown above is a typical cover design 
of “Scientific Feeding”, timely and helpful 
free service to livestock and poultry feed 
manufacturers, issued by the Calcium Car- 
bonate Co., Chicago. 

This regular bi-monthly news letter is 
edited by B. B. McHan, director of research 
at the “CCC” laboratories, and contains 
news, information and reports concerning 
feed-mixing discoveries and advances of 
importance to all feed manufacturers. 

Readers desiring to have their name 
placed on this free mailing list, already 
numbering many thousands, need only 
address the Calcium Carbonate Co., Chi- 
cago, Ill. 

@ NORRIS GRAIN CO., Kansas City, Mo., 
suffered $3,000 damage in a fire which 
occurred June 4. 
@ LAZIER SEED CO., Rochelle, Ill., held 
its annual picnic June 12 for their dealers, 
growers and employes. 

e A. A. SIEBENTHAL, Decatur, Ill., has 
purchased the Gundy Hatchery at Chenoa. 
John Whitmar will manage the new con- 
cern which will be known as the Wayne 
Hatchery & Feed Store. 

@ FREDERICK H. HAHN, 66, Saginaw, 
Mich., and a partner of the Gernenz & 
Hahn feed and grain firm died June 11. 
@ FUNK BROS., Mason City, Ill., are 
modernizing the old G. D. Sutton Seed 
Corn Co. buildings which they acquired 
several years ago. 

@ LAWRENCEBURG ROLLER MILLS, Law- 
renceburg, Ind., largest flour factory in 
the state was recently destroyed by fire. 
Damage was estimated at over $1,000,000. 

——-@ @—— — 
@ VERONA FARMERS SALES association 
elevator, Verona, Mo., was destroyed by 
fire June 2. 

@ BENEDICT ASCHENBRENNER, St. Cloud, 
Minn., has opened a new feed store at 
St. Cloud. 
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Chart 


Gx plant operators and mechanics 
will find this chart useful in connection 
with their block and tackle problems. 

For instance, when you have a heavy 
lifting job to do around your feed plant 
haven't you often wondered what size of 
rope should be used for doing that job 
safely? 

This chart takes care of any weight up 
to 200,000 pounds, which is much more 
than most of us are ever called upon to 
lift. 
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The chart answers the question: What 
pull must be given to the “lead line” to 
lift the weight that you want to lift? That 
pull can be found in column B. 

Let us say that you want to lift 20,000 
pounds and you are contemplating the 
purchase of a “five rope” tackle. In that 
case run a straight line through the figure 
5 in column A and the 20,000 in column C 
and column B tells you that the rope must 
be strong enough to resist safely a pull of 
4700 pounds. 

This chart takes into account the fric- 


@ MURPHY FEED CoO., INC., 2206 Glen- 
view Road, Wilmette, Ill., has been in- 
corported by J. H. Murphy, Jr., E. Myers, 
and M. Beswick. 

@ HAYNES MILLING CO., INC., Portland, 
Ind., recently held their annual banquet 
for State Pilot feed dealers and employes. 
About 200 attended. 
@ RAYMOND MIZAUR, Orford Junction, 
Iowa, has been named to succeed Ray 
Nowacheck as manager of the Mueller 
Feed store. 
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solves block and 
tackle problems 


tion of the ropes and the pulleys. 

Remember, in buying a rope for your 
tackle, the rope must be strong enough 
to resist safely the “maximum pull” which 
is the pull on the lead line as determined 
by the use of this chart. 

The chart is applicable to manila rope 
as well as to wire cable. 


Here is another handy kink that will 
always be found useful in and around 
the feed plant: 

To prevent a knot from untying dip it 
in glue. It has been this writer's experi- 
ence that when knotting the end of a rope 
to prevent fraying, the knot frequently 
“slips out’’ due to the slipperiness and 
stiffness of the rope, especially if it is a 
new one. Make the knot as hard and 
tight as possible, dip in glue and, like 
Alexander the Great, you will be obliged 
to cut it if you want to untie the knot. 

In the event that you have no glue 
handy, black japan or thin liquid shellac 
or other moisture and heat resistant paints 
or mixtures will serve the purpose as well 
as glue. 


FUL-0-PEP DEALERS ENJOY RECORD 
YEAR, AS POULTRY PROSPECTS BOOM! 


Today’s Opportunity for Profits Creates Record Demand 
for the Famous Ful-O-Pep Line of Poultry Feeds! 


r 
| HEAR THE BOSS 
HAS CHANGED 
FEED DEALERS 


CHICAGO US 


a3 For details of a Ful-O-Pep dealership, write 


THAT’S ‘CAUSE THE 
NEW ONE SELLS 

THOSE FAMOUS 

FUL-O-PEP FEEDS 


| 


1941 IS ROUNDING into the greatest year 
of all time for Ful-O-Pep Feeds and Ful-O-Pep 
dealers! And for good reason. Ful-O-Pep 
Feeds are sound, scientific, profitable feeds, 
heavily advertised in publications and radio. 
Moreover, whether for growing pullets or 
production flocks, the Ful-O-Pep system 
shows many feeders a definite percentage sav- 
ing on cost. It’s the line that’s easy to sell. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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You should mix 


because. 


IT’S AN 


ECONOMY MEASURE 


Gerrtinc poultry 
to utilize what they eat, to 
produce more with less 
waste — that’s the poultry- 
man’s problem. Mixing a 
better mash at less cost — 
that’s your problem. But 
here’s a solution to both of 
them. MIX PRODULAC 
DRIED. A letter from a 
well known Virginia mill 
states: “. . . Produlac is al- 
ways uniform and is easily 
mixed . . . and when used 
as your directions show will 
replace milk 100% (at) a 
substantial saving ... We 
have feeders who tested our 
Produlac formulas against a 
highly successful commercial 
feed and found our feed gave 
equal or better results and at 
a saving of $7 to $8 per ton.” 
With Produlac Dried you 
solve your customer’s prob- 
lem, your own, and help 
yourself to profits. 


FEED DEALERS: Send for 
a supply of new Produlac 
Dried folders NOW to Dept. 
B, Grain Products Division, 
National Distillers Products 
Corp., 120 Broadway, N. Y. 


GRAINS WITH so.ueies 
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—live display 
(Continued from Page Fifteen) 


as well. Each store is operated under in- 
dependent management. But the selection 
of feed is decided upon the results obtain- 
ed from the tests made at the Jones’ test- 
ing farm. In this way, when a recommen- 
dation is given a customer by a member of 
the staff at the Cortland Mill or at any of 
the other three mills, located in Homer, 
Preble, and McClean —that recommenda- 
tion is based upon actual, well-known 
experience. 

Actually, four principals of successful 
feed store merchandising are illustrated by 
the Cortland operation: 


1. Live displays attract customers. 


2. A store that is clean—bright—cheertul, 
with ample display facilities attracts busi- 
ness. 

3. A route system of selling and servic- 
ing, combined with strict credit control 
puts feed merchandising on a high level. 

4. The sale of pre-tested feed—feed that 
has proved itself successful in a way defi- 
nitely known by the management—gives 


@ HOWARD WRIGHT, Windom, Minn., 
has purchased the feed mill formerly 
opened by J. G. Diedrich at Lakefield. 

@ LOUIS C. EICKERMANN, Silex, Mo., 
will open a flour and feed store, after hav- 
ing been associated with the Silex Flour 
Mills for 25 years. 


: HERE is an exterior view of 
the busy Cortland Flour & 
Feed Mill where a live calf 
is now on display. 


the weight of authority to store recommen- 
dations. 

There are, of course, other assets evident 
in this operation which are more difficult 
ito describe but are also valuable: The 
interest each man has in his job, and the 
desire of all nine employes at the Cortland 
mill to serve their customers at all times 
with the best they have to offer, is an im- 
portant factor in this progressive establish- 
ment. 


@ STANLEY McCREERY, Mason City, has 
been promoted to the position of manager 
of the Funk Bros. Seed Co. plant at Belle 
Plains, Iowa. 

@ C. B. TALBOTT, Wheeling, Mo., has 
opened a seed cleaning plant at his feed 
mill. 


PILOT | 


OYSTER "SHELL | 


FOR POULTRY 


Pershing Square Building 
NEW ROCHELLE, N. Y. 


A NECESSITY 


For twenty-odd years Pilot Brand Oyster Shell 
sales have steadily grown to complete leadership 
because users are satisfied with it and continue 
to demand it and recommend it to others. 


IF YOU ARE ONE OF THE FEW DEALERS WHO 
DO NOT CARRY PILOT BRAND WRITE US TODAY. 


OYSTER SHELL PRODUCTS CORPORATION 


Progressive dealers 
everywhere carry Pilot 
Brand in stock with the 
same confidence in 
steady sales as salt or 
sugar in a grocery 
store. 


Wherever there is a 
small flock of poultry 
on any farm, or a com- 
mercial poultryman, 
Pilot Brand Oyster Shell 
is needed every day of 
the year. 


3615 Olive St. 
ST, LOUIS, MO. 
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H. E. Morrison Heads 
Pacific Feed Group 


H. E. Morrison, Morrison Grain Co., Walla 
Walla, Wash., was re-elected president of 
the Pacific Northwest Grain Dealers asso- 
ciation at the annual convention held at 
Spokane, Wash., June 13. 

All other officers of the association were 
also re-elected. They are: W. R. Glover, 
Warmoth & Thom, Spokane, vice president; 
George Schultz, Reardan Grain Growers, 
Reardan, treasurer; and Don Gemberling, 
Spokane, secretary-manager. 

Named as directors were: Sol Reimer, 
Odessa; George Schultz, Reardan; Larry 
M. Smith, Waterville; H. E. Morrison, Walla 
Walla; Floyd §. Roberts, Portland; S. C. 
Armstrong, Seattle; E. S. Cole, Spokane; 
W. R. Glover, Spokane; and A. J. Haile. 

Speakers on the program included: Clar- 
ence Henry, director of education, Chicago 
Board of Trade, who spoke on economic 
conditions as they affect the grain trade; 
H. R. Sumner, F. H. Peavey & Co., Minnea- 
polis, who discussed the subject of better 
crops from the standpoint of producers and 
consumers; Edgar L. Ludwick, Commodity 
Loan Assistant of the AAA, explained rules 
and regulations regarding the wheat quo- 
tas; and Earl C. Corey, CCC representa- 
tive, Portland, in an unannounced talk 
asked the grain men for their cooperation 
and suggestions in reporting wheat stor- 
age conditions. 

The board of directors nominated Presi- 
dent Morrison for membership on the 
board of the Grain & Feed Dealers Nation- 
al association and moved that all members 
be urged to join and support the national 
association in every way possible. 

@ BERKLEY FEED CO., Norfolk, Va., is 
building a feed plant addition to cost 
about $15,000. 
@ R. H. BATZKA has leased the elevator 
of the San Pierre, Ind. Grain & Farm 
Supply Co. 
@ HOWARD HATCHERY & FEED store, 
Jackson City, Mich., was completely de- 
stroyed by fire recently. 
@ RUDOLPH L. FRIEDLER, 76, New York 
City, one of the most popular flour mer- 
chants in the East, died June 17. 
@ BAXTER GRAIN & COAL CO., Baxter, 
Iowa, has completed construction of a new 
steel warehouse. A new feed mixer has 
also been installed. 
MORE BRANDS, OF FEED 

An ever-increasing number of brands of 
feed are being offered farmers for selection 
of their feed requirements the Wisconsin 
department of agriculture reports. 

Up to June 15, feed registrations in that 
state totaled 5,331 brands compared with 
4,813 brands up to the same period last 
year. Total brands registered in 1938 
numbered 4,239 and ten years ago only 
2,250 brands of commercial feed were reg- 
istered according to the department re- 
port. Receipts from feed registrations so 
far this year are slightly over $28,000. 


THE FEED BAG — July, 1941 


SEED GROUP ELECTS 

Members of the American Seed Trade 
association meeting at their annual con- 
vention in the Jefferson hotel, St. Louis, Mo., 
June 16, named Harold F. Woodruff, Mil- 
ford, Conn., as president for the coming 
year. Other officers elected were: A. J. 
Biggio, Dallas, Tex., Ist vice president; 
Elmer Sexauer, Brookings, S. D., 2nd vice 
president; James Young, Chicago, secre- 
tary; and C. E. Kendel, Cleveland, Ohio, 
treasurer. 

@ VERNON O'BRIEN has taken over the 
Mendon Elevator, Mendon, III. 

@ ERIE GRAIN elevator, Jersey City, N. J., 
was among the many buildings destroyed 
in the spectatcular fire which broke out 
along the waterfront June 1. The eight- 


story elevator contained 1,050,000 tons of 
grain. 


King Midas Mills To 
Build New Elevator 


Construction of a 400,000 bushel addi- 
tion to their elevator at Superior, Wis., was 
begun early last month by the King Midas 
Flour Mills, Minneapolis, Minn. 

The new addition will increase the com- 
pany’s storage facilities from 800,000 bu- 
shels to 1,200,000 bushels. According to 
officials the expansion program now 
underway is the result of years of plan- 
ning and steadily increasing business 
which necessitated larger storage space. 

The new addition will be serviced by a 
railroad branch, and will be built directly 
west of the present concrete storage ele- 
vators of the King Midas Plant. The con- 
struction contract was let to the Barnett- 
Record Co. who expect to have the pro- 
ject completed in time for fall storage. 


own normal requirements. 
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NEW YORK 


Foods for Defense 


A vital phase of our Defense program embraces the maximum production 
of health-giving foods. Our government is now faced with the ‘problem of 
supplying Britain with sufficient dairy and other vitamin carrying products 
to insure their morale as well as sustenance, a demand that far exceeds our 
At the same time the National Nutrition 
Conference, recently held in Washington, marked the beginning of a 
campaign to educate our own people to use more vitamin carrying foods 
as part of the Defense effort. This, too, means additional domestic demand, 
and will require increased production. 

In this program the intelligent, liberal and continued feeding of concentrates 
to every food producing animal on the farm is not only patriotic but profit- 
able. The defense of democracy calls for full and earnest cooperation 
between the government, the farmer, the processor and the distributor. 
Our contribution will be to supply, at reasonable prices, through normal 
channels, the important corn by-product feeds so necessary to this program: 
BUFFALO CORN GLUTEN FEED 

BUFFALO CORN GLUTEN FEED SWEETENED 
DIAMOND CORN GLUTEN MEAL 


FEEDING CORN SUGAR MOLASSES (HYDROL) 


CORN PRODUCTS SALES COMPANY 
CHICAGO 


* 


KANSAS CITY 


Once Upon a Time.--:- 
We asked our friends to 


everywhere who see an 


ives who 
@ Representativ ent Service. 
“ rove 
Feed Imp = 


tical 


@ Trained 
new, mo 
at Less Cost: 


nization th 
oo viewpoints that help build Bet 


+. the by-word of feed folk 


d benefit because of: 


offer a genuine and most pra 


ioneer 


at has the courage to ge 


Broad St. at Nedro 
Philadelphia, 


43 0 


| 

TODAY...--: 

Pook to A 

i : 

ho “Look to Amlburge 

Join the Many who | | 

THE | | 


Wisconsin Seed Men 
Meet In Madison 


The summer educational meeting of the 
Wisconsin Seed Dealers association was 
held at the Park hotel in Madison July 11 
with the state department of agriculture 
cooperating. 

Following a short business meeting Dr. 
L. F. Graber, Wisconsin College of Agri- 
culture, spoke on Vicland oats and new 
developments of interest to the seed trade 
while Frank V. Beck discussed probable 
effects of the European war on seed prices. 


The new Wisconsin seed law which re- 
cently went into effect was explained by 
Henry Lunz, state supervisor of seed and 
weed control and E. D. Holden, secretary 


BARRELED 
with 


VIT-D-400 


of the Wisconsin experiment station, re- 
lated the results of the 1941 educational 
campaign. 

An especially interesting address en- 
titled “Possibilities of the Seed Business,” 
was delivered by F. W. Kellogg, president 
of the Kellogg Seed Co. 

The afternoon meeting was held at the 
University farm, where seedmen were 
given an opportunity to see the various 
work and experiments being carried on in 
connection with agricultural seeds. 

e@ KEITH SHYRACK, Port Byron, Ill., has 
purchased the feed mill at Plymouth, IIl., 
formerly operated by Ray Copelan. 


@ FARMERS ELEVATOR, Alta, Iowa, is 
erecting a new feed warehouse. 


Natural Vitamin D in a Dry. 
Granular Form 


Vitamin D per gram. 


eliminates waste. 


SAVE ON FIRST COST. 


fied Cod Liver Oil or fortified Vitamin A and D Feeding Oils and can 
be used at the same level. Guaranteed 400 A.O.A.C. chick units of 


SAVE ON MIXING. 


oil and High Potency Fish Liver Oils incorporated in dry, granular 
cereals for easy mixing. No mess from spilling or leakin 


SILMO VIT-D-400 is 
priced lower than forti- 


SILMO VIT-D-400 consists of 


natural vitamin D from cod liver 


spigots. It 


Most important, SILMO VIT-D-400 has essentially the same 


physical characteristics as the other ingredients used in your mashes. This means 
fast, economical and better mixing. 


VITAMIN POTENCY, STABILITY AND UNIFORMITY 
ASSURED BY SILMO STRICT LABORATORY CON- 


TROL. . . . Send for Sample, Recommendations for 
Feeding and Prices. 


A complete line of Vitamin A and D prod- 
ucts for the poultry and animal feeding 
industry — Processors since 1921. 


SILMO CHEMICAL CORP. 


RAILROAD BLVD., VINELAND, N.J., U.S.A. 


Salsbury’s To Exhibit 
Famous Plastic Hens 


Dr. Salsbury’s famous family of trans- 
parent hens, the only exhibit of its kind 
available to the poultry industry today, 
will again be exhibited at the I.B.C.A. 
convention to be held in Kansas City, 
July 22-25, according to an announcement 
by the Dr. Salsbury’s Laboratories, Charles 
City, lowa. 

Accurately executed in transparent plas- 
tics, this exhibit annually attracts thou- 
sands of visitors who welcome the oppor- 
tunity to study the true relationship of 
the vital organs and working parts of the 
hen in health and disease. 

Other features on the progress that has 
been made in the field of poultry health 
will also be on display at the Dr. Sals- 
bury’'s booth and members of the staff 
will be in constant attendance to meet 
dealers and answer questions. 


@ AYLOR & MEYER FEED CO., Aurora, 
Ind., recently celebrated its first business 
anniversary. 

@ P. A. GUST, Fergus Falls, Minn., is 
planning to erect a new feed mill and 
elevator. 

© 
e S. EDWARD BREWSTER, 81 Rochester, 
N. Y., founder and former president of the 
International Seed & Fertilizer Co., died 
June 17. 


@ E. G. PHINNEY, oldest merchant in Mt. 
Pulaski, Ill., has retired after 51 years in 
the retail grocery and feed business in 
that city. 

@ CLOYD LEACH, Saukville, Wis., has 
been appointed to fill a vacancy on the 
village board of trustees. 

@ POSEYVILLE GRAIN & FEED CO., 
Poseyville, Ind., has installed new electric 
motors on their corn sheller and grain 
cleaner and are planning to put in a new 
dust control system. 

@ CASSEM FEED MILL, Odin, Minn., is 
erecting a new addition to their feed ware- 
house. 

@ FLOYD BAUER, Campbellsport, Wis., ° 
has bought out the interest of his brother 
Joseph Bauer, Jr., in the Bauer Coal & Feed 
store. 

@ DOW, HALE & LERGIO GRAIN CO., 
Shelby, Iowa have completed their new 
feed building. 

@ LE ROY GRAIN & CEREAL CO., Le Roy, 
N. Y., celebrated its 25th anniversary June 
13. William J. Wheelock is president and 
treasurer of the firm. 

@ OAKESON FLOUR & FEED store, Mar- 
inette, Wis., was badly damaged by fire 
recently. 

@ CLARENCE WATSON, Bardolph, LIll., is 
increasing the capacity of his hybrid seed 
corn plant by the construction of two 
more seed storage houses. 
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Ne Summer Slump 


When the 100 degree temperatures of July and August roll 
around it is time to think of ways to keep your plant as attrac- 
tive as possible in spite of the heat. Think of the comfort of not 
only your customers but also your employes since a pleasant 
disposition is not encouraged when working in a place that is 
too hot. 


Thermometer Idea 


Put up a big thermometer in your store. Then on real hot 
days you can put a sign over the thermometer reading: “It may 
be hot today but you can keep cool thinking about the profits 
you will make when you feed BLANK feeds.” This is sure to 
attract attention. 


Provide Ice Water 


It will cost you only a small sum each week to keep ice water 
handy in your store. This is a friendly gesture which will be 
appreciated. Many a farmer will welcome a good cold drink 
of water after a trip over hot, dusty roads. To be more friendly 
you might put a sign over the water cooler saying: “Take one 
on the house.” Remember, not many stores in your town will 
give such service. 


Keen Store Cool 


Keep your store cool. While this may be difficult in extremely 
hot weather, a large fan will help turn the trick. The cooler you 
can make your store the more chance that your customers will 
stay around and think of something else they need. 


Basement Reom 


If you are fortunate to have a free room in the basement of 
your plant the chances are 10 to 1 it is cool. There is a chance 
to gain more goodwill. Fix up the basement room with a few 
chairs and tables and invite your customers to step down and 
cool off for a spell. Put a few magazines and papers down 
there so they can read. 


Monkey Display 


Farmers are no different from other people—they are interested 
in monkeys. A feed dealer can make an interesting feed window 
display by having a cutout made of cardboard or beaverboard 
of a large monkey, the more comical the better. Put a display 
of home ground grains in one part of your window and a couple 
of bags of good feed in the other. Place the monkey between 
and have a large placard with this copy, “Don’t Monkey Around 
With Unbalanced Feeding Rations When You Can Get Quality 
Balanced Rations From Us At Low Cost.” Such a display not 
only gets over a good sales message, but it will make people 
gtin at the same time. And you'll find that such a window will 
attract many more times the spectators and comment than will 
an ordinary window. 


z 
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HAMMERMILLS 


for Your Every Requirement 


5 H.P. to 
150 H.P. 
MOTORS 


For a mill to stand up under long, steady hours 
of production, day after day — your right buy 
is a FORDS. They‘re heavy-duty, long lasting, 
time-tested . . . built by experienced manufac- 
turers. State your specifications, we'll gladly 
send full details and prices. 


MYERS-SHERMAN CO., 


FEED DEALERS! 


Be Profit-Wise — Jersee-ize 


A-B-C-D-EéEG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize— it's the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO., Minneapolis, Minn. 


4 
$,4 
‘ 
| 


4 


— making it easy 
(Continued trom Page Nineteen) 


cream in twice a week and these 
semi-weekly contacts help to sell 
feeds. It is very convenient for 
farmers to bring their cream in and 
take feeds out, applying the pro- 
ceeds of the cream to the purchase 
of feeds. 

-He also buys poultry and eggs 
and these items are naturals in 
helping the feed business. Trading 
poultry and eggs for feeds is a very 


Every step in Biotol 
production is scientifically 
controlled — checked and 
double-checked. Isn’t that a 
guarantee worth having — 
especially when it’s backed 
by the established quality 
reputation of the packers of 
famous Del Monte Food 
Products? 


5 different grades, too: 


AOAC USP 
Regular 85 D units 
85/600 85 D “* 600 A units 
Special 400D “ 1000A “* 
Extra 400D “ 2000A “ 
Super 400D “ 3000A “ 


BIOTOL 


Produced, tested, guaranteed by 
CALIFORNIA PACKING CORPORATION 
San Francisco, Calif. 

Packers of Del Monte Foods 


BIOTOL 


BIOLOGICALLY TESTED 
VITAMIN OIL 


wy, SARDINE 
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common practice at Mr. Myers’ 
store. 

He also sells baby chicks for a 
well known hatchery. Along with 
these he handles poultry supplies 
and remedies. He is thus able to 
complete the cycle. He sells the 
baby chicks, the feeds to feed them, 
and the supplies and remedies to 
care for them. Then he buys the 
eggs from the layers of these chicks 
and the grown chickens themselves 
which are not wanted for layers. 
As far as the poultry business goes, 
his customers do not have to go 
elsewhere and a good list of per- 
manent customers is the result. 


He has had some difficulty in se- 
curing enough poultry to care for 
his trade and this year he has 
placed 1,300 chicks out on shares 
in small lots, maturing at different 
dates in order to insure a supply 
of good poultry for his poultry sales, 
which are mostly retail to grocers 
and restaurants. He is also raising 
50 broilers himself. 

This full program does not give 
Mr. Myers much time to spend in 
the field but it is hardly required 
with this set-up. A field man from 


the factory takes care of contract 
customers. He calls on many pros- 
pective customers, of course, who 
do not buy on a contract basis and 
his calls on these rebound to the 
benefit of the store, to which they 
are directed for feeds not contract- 
ed for. 

The feed manufacturer from 
whom he buys also mails out liter- 
ature for Mr. Myers about four 
times a year to a list of 160 names 
which Mr. Myers furnishes them. 
Occasionally Mr. Myers uses a 
newspaper ad in the local paper. 

An item that is a convenience 
in making sales is a bulletin board. 
Mr. Myers uses two of these, one 
for the feeds sold and one for the 
items bought. These boards are 
placed over the entrance to the 
cream-testing room, which is in the 
direct line of vision of persons en- 
tering the store. The prices on 
these are changed every time there 
is a change in the market. By us- 
ing these, Mr. Myers has confirmed 
the confidence his customers have 
in him by showing them that he is 
right up to the market on whatever 
he buys or sells. 


Whats All The tuss About! 


prepare trace elements mixtures.* 


Since announcing the production of PER- 
FECTLY STABILIZED Iodine and Man- int 1 an an 
ganese in Calcium products over six years anese — AT LOW COST! 


ago, the Calcium Carbonate Company has 
Sensiamel to furnish mixers with a pro- Postingon Your Wall. Dept.F.B. 


PROBLEM 
(Number 5 of a series) 


al to Prepare Mixtures 


ontaining Iodine and 
Manganese at Low Cost? 


FOLLOW THE “CCC” CHART... 


duct that assures UNIFORM DISTRIBU- 
TION of Iodine and Manganese in feeds. 


Announcement Coming 


Concerning a NEW and IMPROVED 
Research and Control Laboratory for your 


The Calcium Carbonate Company, with protection. Watch For It! 
one of the largest and most complete re- 
search and control laboratories in the 
field, has charted the low cost way to 


*FREE 
“CCC” MIXING CHART 


Write Today for This Handy Chart Show- 


Printed on Heavy Paper for 


“Pioneer Producers of Trace Elements Products 


Caleium Carbonate (ompany 


EAST OIC ST. 
CHICAGO, ILL 


BOX 409 
CARTHAGE, MO 


836 BRANDEIS THEATRE 
OMAHA, WEB 
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Cornell Nutrition 
School Dates Set 


Dates for the fifth annual Cornell Nutri- 
tion School for Feed Manufacturers have 
been set for October 23-25 according to an 
announcement by L. C. Norris, chairman 
of the committee in charge. 

The plan of the school will be similar 
to previous ones with lectures and discus- 
sion periods. These will be limited chiefly 
to research material which either has been 
or is likely to be of practical importance in 
the preparation of commercial rations. 
Members of the staff of Cornell university 
and outside speakers interested in the nu- 
trition of farm animals will be in charge 
of the lectures. 

Entertainment will consist of a smoker 
the first evening, a banquet the second 
and will be climaxed Saturday afternoon 
with the Cornell-Colgate football game. 

Following is the committee in charge of 
the school this year: Dr. L. C. Norris, chair- 
man; Dr. G. F. Heuser, Dr. J. K. Loosli, Dr. 
L. A. Maynard, Dr. J. I. Miller, and Prof. 
E. Y. Smith. All correspondence concern- 
ing the school should be addressed to Dr. 
L. C. Norris, Rice hall, Cornell university, 
Ithaca, N. Y. 

@ HAROLD F. DOYLE, Persia, Ia., has 
purchased the controlling interest in the 
Farmers’ Grain, Feed and Oil Co. at Avo- 
ca. 


@ OWOSSO MILLING CO., Owosso, Mich., 
was destroyed by fire June 22. 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


This happy bunch of feed dealers gathered at Sioux Falls, S. D., June 2 for a delicious 
banquet and interesting program sponsored by Sargent & Co. Speakers on the program 
included A. E. Sargent, president of Sargent & Co.: Tom G. Dyer, sales manager; and 
Chris Miller, field superintendent. Bert Thompson, Russell Miller Milling Co., presided 


at the banquet. 


@ GEORGE HAYS, 71, Bowling Green, 
Ky., for many years operator of a feed 
store, died June 7. 

@ RAY MOTTWEILER has leased the City 
Coal Co. Mill and Elevator Co., Alex- 
andria, Ind. 


Bag Corporation.” 


TALK asout sacs! 


(Quoted from a Customer's letter) 


“We wish to say we certainly 
appreciate your fine spirit of 
fairness, and this is the “clinch- 
er’ in our faith in the Werthan 


WERTHAN 
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...And 


dust control 
could have 


investment. 


prevented it! 


@ DAVIS ELEVATOR, Goldsmith, Ind., has 
installed a new hammer mill and made 
other improvements. 

@ CLARENCE TELFORD, Kempton, Il., 
has purchased the Casper feed mill at 
Cullom. 


Fire, dust explosion, or other disaster . . . some hidden 
defect is almost always the cause. Our trained, ex- 
perienced, engineering service can “X-ray” your plant 
and minimize the possibility of sudden death to your 


Let us prove our ability to analyze your protection 
problem. We've devoted a life-time to fire prevention in 
the mill and elevator field. 


MILL MUTUAL FIRE PREVENTION BUREAU 


400 West Macison Street ¢ 


Chicago 


Si & Co. Entertains Dealers 

G. 
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Winter, summer, spring, or fall, 
Jones’ feeds are bought by all. 


HE above rhyme might be apt- 

ly applied to W. R. Jones & Co., 

Berlin, N. Y., now operated by 
the son and daughter of the founder, 
Mr. Clarence Jones and his sister, 
Mrs. Helene Rhodes. Mrs. Rhodes 
has a natural flair for poetry, and 
she has used it very extensively and 
effectively in boosting the business 
by promoting good relations with 
the farmers. It solves most of the 
advertising question, costs absolute- 
ly nothing, and pays excellent divi- 
dends. 

The only equipment needed is a 
portable blackboard, chalk, and 
Mrs. Rhodes’ rhyming ability. She 
makes up a jingle that brings in 
the name of a farmer who is known 
to like their feed, and the name of 
the product or products he favors. 
For example: 


calling at homes 
pays up his loans 
says dealer jones 


Farmer Brown over the line, 

Gets Jones’ feeds every time. 

For Eddie Williams’ blue ribbon 
calf, 

Credit Jones’ feeds for more than 
halt. 


Efficient farmers, being independ- 
ent business men, take pride in 
their accomplishments, and appre- 
ciate it when others understand 
them. They like mention of their 
names in rhymes, and often good- 
natured joking about it is aroused 
between them. And farmers are 
nearly always glad to place credit 
where credit is due. Mrs. Rhodes 
can easily turn out a jingle a day, 
and has often done so in the past. 
These jingles are displayed on the 
blackboard on the store porch. 


of 


The W. R. Jones Co. does no mill- 
ing, but concentrates upon the 
merchandising of quality feeds at 
a fair profit. Mr. Jones has had q 
number of opportunities to take on 
a lower priced line, but the an- 
swer is always “no”. When a cus- 
tomer questions this practice there 
are two choices open. By, patient 
explanation and demonstration, he 
can be made to see why it is to 
his interest to stick to high quality. 
The ever increasing number of 
those who look forward to their 
names in jingles shows that this 
can usually be done. Furthermore, 
Mr. Jones is in a position to back up 
many of his points with facts and 
figures, for he and his sister keep a 
flock of chickens and feed them on 
the same mixtures he sells. In fact, 
he was a farmer himself until he 
became interested in the feed re- 
tailing field. 

If a man insists stubbornly, in 
the face of reason, explanation, and 
proof, on using lower grade feeds, 
then the best thing to do is quietly 
suggest a dealer who offers them 
as part of his regular policy. They 
definitely have no place in the in- 
ventory of the small town independ- 


New .. . 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


New Jorks Ppular 


HOTEL 


44™T0 45™ STS. AT S™ AVE. 
OUR CHOICEST ROOMS From $ 
1400 ROOMS each with 3 
Bath, Servidor, and Radio. 
« Four fine restaurants 
awarded Grand Prix 1940 
fd Culinary Art Exhibition. 


MARIA KRAMER 

PRESIDENT 

John L. Horgan 
Gen. Mgr. 
HOTEL EDISON 


LINCOLN 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


SAME OWNERSHIP 


we 


Che feed Bag 


Milwaukee, Wisconsin 
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ent whose space, capital, and facil- 
ities are limited, says Mr. Jones. 

Besides prepared feed and grain 
Mr. Jones and Mrs. Rhodes sell coal, 
baby chicks, poultry equipment, 
dog food and gasoline. Possibly 
this last product may be given some 
credit for helping pick-up sales for 
cash only, for now nearly 50% of 
the sales are on this basis. And 
conversely, it has been proven that 
many, of the feed customers wel- 
come the convenience of buying 
their gas at the same place. 

Much of Mr. Jones’ time is con- 
sumed in covering the routes, while 
Mrs. Rhodes looks after business at 
the store. Occasionally some extra 
help is employed. 

A practice which costs little be- 
sides helping prompt payment is 
that of giving a farmer a pair of 
work gloves with the company’s 
name on them when he pays his 
bill. This creates much good will. 
Another effective ad which reaches 
those for whom it is intended is the 
use of space in the fireman's ball 
programs. Still another is the care- 
ful distribution of calendars; to peo- 
ple who may be most likely to re- 
member not only the gift, but also 
from whence it came. 

Mr. Jones had a ready answer 
which worked very well in the case 
of a collection several months ago. 
He was trying to secure payment 
from a farmer whom he was sure 
was perfectly able to pay, but for 
some unknown reason had stalled 
about it. Finally it developed that 
the man was temporarily tied up, 
though sound enough in the long 
run, and quite peeved about admit- 
ting it. 

“In that case,” said Mr. Jones, “I 
have a blank note here. You sign 
it, and I'll discount it at the bank. 
That way I'll get my money, and 
you'll get a reasonable time to get 
yours together. Okay?” 

The farmer signed the note, Mr. 
Jones’ bank accepted it, and every 
body was happy. 

Quite a bit of Mr. Jones’ problem 
is pointing out the desirability of 
shorter credit periods, direct cash 
when possible to some, though not 
all, of the patronage. His father 
started this store in a day when, for 
some reasons not clear at this time, 
perpetual accounts were thought 
necessary for any volume of busi- 
ness at all. During the time that the 
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present operators have been work- 
ing some progress has definitely 
been made. There is a great deal 
to do yet, it is admitted; but the 
increasing percentage of pick-up 
and other cash sales show that 
something has been and is being 
accomplished. 

Last Christmas Mrs. Rhodes seni 
many Christmas cards to patrons 
and friends. As Berlin, N. Y., 
is in an area where Christmas is 
largely celebrated in the old-fash- 
ioned, sincere way, these cards 
made a splendid, lasting impres- 
sion: 


GREETINGS 


Twenty-five years ago or more 
Our father opened a feed and 
grain store 
In good old Berlin, the town of our 
birth 


Where neighbors are friendly, no 
better on earth. 


The door has been open each day 
all these years 
Greeting patrons and friends, 
some with smiles, some thru 
tears, 
When times were the hardest, we 
all faced the weather 
Licked the depression, pulling to- 
gether. 
Good feeds are always found here 
Good weights and square deal- 
ing, never you fear 
Merry Christmas to all and a Happy 
New Year. 
@ FARMERS ELEVATOR, Lakefield, Minn., 


have completed extensive repairs. 


@ REUBEN HOLLINGSWORTH has open- 
ed a feed mill at Fountain, Mich. He will 
stock a complete line of flour and feed. 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS' e 


Distributors of: 
Hubinger (Keokuk) 
Corn Gluten Feed 


Vitamin A & D Feeding Oils Chenango Dried Whey High in flavin, milk albumen, 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


and milk minerals. 


FOTASSIU 
re FASS 
POTASSIUM 


IODIDE MIX 
IODIDE MIX 
IODIDE MIX 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


PFIZER 
QUALITY 


CHAS. 


81 MAIDEN LANE, NEW YORK, N. Y. 


Manufacturing Chemists 


PFIZER & CO., INC. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


444 W. GRAND AVE., CHICAGO, ILL. 
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M. ANY operators of feed plants do not 


seem to be aware of the fact that 
price cutting is exceedingly expensive. The 
thought behind all price cutting usually is, 
“By cutting my prices I will increase my 
volume and in that way will make more 
money than I am making now”. But here 
are some actual figures on the increased 
volume necessary merely to “make up” the 
loss due to price cutting: 

If you cut your price 5%—You will have 
to increase volume 25% 

If you cut your price 10% — You will 
have to increase volume 67% 

If you cut your price 12%2%—You will 
have to increase volume 100% 

If you cut your price 15% — You will 
have to increase volume 150% 

The above table is based on a supposed 
normal profit of 334% above cost before 
doing any price cutting, which is certainly 
a generous profit. If your normal profit is 


is costly in any 


line of business 


less than that, the increase in volume of 
business necessary will be correspondingly 
greater than the figures above. 

Should you wish to make computations 
based on your own conditions it can easily 
be done by following the method below. 
To make the method perfectly clear a 
problem is worked out in which the pres- 
ent or normal profit is assumed to be 334 
per cent and it is assumed that the selling 
price will be cut 10 per cent. 

@ JOHN SCHULTZ SEED CO., Effingham, 
Ill., has started construction of a two 
story brick addition to their Dieterich plant. 


THE METHOD WORKED OUT 
A—What is your present or “normal” 
profit based on cost? If it is 33144, 
write it down as .3314 
B—What per cent are you planning to 
cut your present selling prices? 
If you are planning to cut 10%, 
put it down as .10 
C—Add one to A.. .(1+.3314=1.3314) 
D—Subtract B from one. . .(1—.10=.90) 
E—Multiply C by D. (1.3344 .90=1.20) 
F—Subtract one from E. . (1.20—1=.20) 
G—Divide A by F. .(.3314-.20=1.666) 
H—Subtract one from G. (1.666—1—.666 


FOND DU LAC 


NO-MILK 


NO-MILK Calf Food has been a popular profit 
item with feed dealers for more than 55 years. 
More than 1100 dealers who now handle No-Milk 
Calf Food are helping their customers raise better 
calves and hogs. Write today for complete infor- 
mation and prices. 


National Calf Pellets Are Also Available 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Mgr. 


WISCONSIN 


Trade Mark Reg. U. S. Pat. Off. 


Pend. 


Continuous Spacing Alone 
Means Higher Capacities! 


The scientific design 
of the ‘‘Nu-Hy’’ 
Bucket permits con- 
tinuous spacing on 
belt, which is a capa- 
city builder in itself. 
In addition, the high 
sides and high lip 
construction enable 
carrying bigger loads, 
and that is the secret 
behind the success of 
“Nu-Hys.” They’re 


greater service. 


DOES THE JOB QUICKER 
THAN ANY OTHER BUCKET 


Here Are Facts’ You Cannot Afford to Overlook! 


Whether you operate your elevator leg at low, inter- 
mediate or high speeds, you will find “Nu-Hy” Buckets 
will out-perform any bucket you may be using. This 
gives you increased capacity, thus doing the job quick- 
er and with rhythmic smoothness. The buckets are 
scientifically designed to scoop in the grain with cush- 
ioned action. Pick-up impacts are converted into smooth- 
flowing pulsations. This reduces wear on equipment 
and does less damage to grain. Capacity increases of 
from 10 to 50% are obtained by merely replacing your 
old buckets with “Nu-Hys”. 


Why not find out what can be done about your ele- 
vator leg? 


Write for our capacity analysis form 


No. 76 which will enable us to make a fact-finding 
investigation without obligating you in any way. 


Screw Conveyor Corporation 


U.S. PAT. OFFICE 


Hys.” 719° HOFFMAN [HAMMOND] HAMMOND, IND. 
designed right for CREW CONVEYORS ELEVATOR BUCKETS 


The result, H, being .666 means that the 
volume must be increased that much, or, 
67% when the price is cut 10 per cent. 

Now insert your own figures. Work out 
your own problem. The chances are you 
will “think twice” after learning what the 
increased volume H must be. 

@ CONNEAUT GRAIN & FUEL CO., Con- 
neaut, Ohio have started construction of 
a $12,000 one-story brick building to im- 
prove their storage and display facilities. 
@ SAM AUNGST, 70, Aungst Bros., Fay- 
ette, Ohio, died July 1 following a short 
illness. 

@ HILBERT ELEVATOR, Hilbert, Wis. has 
installed a new feed grinder and made 


several other improvements recently. 


@ A. A. BAME, Toledo, Ohio, has an- 
nounced his resignation effective July 12 as 
president of the Toledo Soybean Products 
Co. which he built in 1937. 

@ ROBERT G. BELL, vice president of W. 
M. Bell Co., Milwaukee, Wis., who suffered 
a broken leg and other injuries in an auto- 
mobile accident May 30, is recuperating at 
the St. Alphonsus hospital, Port Washing- 
ton and expects to return to his home the 
latter part of this month. 

MID-SUMMER FROLIC 

The Western Grain & Feed association 
held a mid-summer frolic for members and 
their wives June 18 at Jefferson, Iowa. The 
outing was held at the Jefferson Country 
Club. The afternoon was devoted to golf: 
and bridge. Following the banquet at 7 
p.m. there was dancing and entertainment 
and an enjoyable time was reported to 
have been had by all. 

FEED MAN DIES 

John O. Ballard, head of the Ballard- 
Masmore Grain Co., St. Louis, Mo., fell to 
his death July 9 from the ninth floor of 
the Arcade building in that city. 

Mr. Ballard, who was 68 years old, was 
the only person who had served two terms 
as president of the St. Louis Merchants 
Exchange. He was president during the 
war years of 1917-18. 

In ill health recently, Mr. Ballard had 
been taking daily treatments from his doc- 
tor for an ailment which affected his vocal 
cords. He is survived by his wife Mrs. 


' Elizabeth Harding Ballard, and a daughter, 
: Mrs. C. Carter Lewis. 
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—credit is a tax 


(Continued from Page Seven) 


item the farm trade needs. Obvious- 
ly these stocks require heavy in- 
vestments. To get our just profit 
we have to discount our bills. We 
can do that without borrowing only 
if we collect our accounts prompt- 
ly. 
“Recently we installed a new 16- 
inch Papec mill and 50 h.p. motor 
besides a half-ton Burton and Kelly- 
Duplex l-ton mixer. Every feed 
dealer knows these fine machines 
represent an investment that must 
be paid for out of the profits they 
will earn for us. Cash business in- 
sures our profits so we can pay for 
such equipment. 

“Farmers who have to buy al- 
most an endless array of major and 
minor farming tools well under- 
stand the cost of these machines. 
We point to our own investments 
in our new equipment and explain 
logically why we must have cash 
for feed and service. Good farmers 
who are our desirable customers 
do have the cash for what they 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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need. If they have invested their 
surplus in feeding herds, they can 
get the cash at the bank for major 
feed purchases. 

“We can and will extend 30 
days open account to those known 
to be financially sound and with 
a reputation for promptly meeting 
their obligations. Others who have 
been consistently slow—taking un- 
duly long time to pay are being 
put on a cash basis. We are doing 
this adroitly and diplomatically. We 
tell these good people that their 
credit is good, but that the volume 
of produce, merchandise and equip- 
ment which we have to buy and 
maintain in order to render our cus- 


tomers the service they want and 
need, we must be paid when the 
merchandise is delivered, or, if the 
amount involved is considerable— 
to arrange for giving negotiable 
paper to cover. 

“Yes—we expect to lose a few 
customers under this right-about- 
face, yet not wholly inflexible pro- 
gram of cash business. However, it 
cannot possibly amount to as much 
as the annual write-off of losses 
engendered by a promiscuous ex- 
tension of credits. Our decision to 
make this change came about from 
o study and analysis which we saw 
presented in The Feed Bag Maga- 
zine.” 


from us. 


‘VITAND- 400° 
Peak Quality 
Vitamin A & D Oil 
400 D—AOAC 


per Gram 
2000 A—USP 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 
Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasses 
Pulverized and Bolted 
Screenings 
Steam Crimped Oats 
Steam Rolled Barley 


Boonton, N. J. 


51 | 


F Pecos Valley Alfalfa Mill 
~. Hagerman, 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 


Swift & Company 


DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 


Kansas Law Defines 
Itinerant Merchants 


Kansas recently enacted an itinerant 
merchant law wherein such a merchant 
is defined as one who does not have an 
established place of business within the 
state and who buys, or offers to buy, or 
sells, or offers to sell at wholesale or re- 
tail in the state, any personal property 
and transports the same upon any state 
highway by use of a motor vehicle. 

A license is required to operate as an 
itinerant merchant, the fee for the license 
being $10.00 per calendar year. A bond 
or cash of $500 is conditioned upon the 
delivery of correct weights, footage, meas- 
ures, qualities or grades, as a protection 
of the public against fraud. 

——— 


MILK SALES HIGHER 

The nation is consuming more milk. 
Daily average sales of fluid milk during 
May increased 8.91 per cent over the 
same period a year ago, according to re- 
ports from leading distributors in 152 mar- 
kets to the Milk Industry foundation. 
@ STALEY MILLING CO., Kansas City, 
Mo., leased a completely equipped feed 
mill and were in full production within 24 
hours after their recent $100,000 fire which 
destroyed part of the plant. 

@ SUPERIOR GRAIN CORP., Buffalo, N. Y., 
has purchased the million-bushel Seneca 
elevator located on the City Ship Canal. 


} 


AIP 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


freld-fresh 


high carotene 


DEHYDRATED 
ALFALFA 
MEAL 


and all grades of 
sun-cured meal 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange ~ 
ST. LOUIS 


THE FEED BAG — July, 1941 


t PecosValley Ss 
VARY 43 5s) 
& CAIRO, ILL. 
Your inquiry would be appreciated. 
4 TANK CARS - BARRELS - DRUMS 
NATIONAL MOLASSES CO. 
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The machinery consists of a 
Stronc-Scott molasses mixer; two 
Burton horizontal batch mixers; two 
25 h.p. Bauer mills; an S. Howes 
separator and Gustafson seed 
treater. 

Mr. De Broux reports that the mo- 
lasses mixer was installed early in 
1941 and has proved its worth over 
and over. The main reason for in- 
stalling the mixer was the fact that 
many of the farmers in the terri- 
tory had spoiled grain on hand. 
With the mixer it is easy to add 
molasses to the grain and thereby 
increase the palatability of the 
feed. At the present time the firm 
makes all types of molasses feeds 
and has found it a profitable part 
of their business. 

Next to the main feed plant is a 
newly-constructed commercial feed 
warehouse. In the construction of 
this warehouse the energetic man- 
ager showed his ability to cope 
with situations. 


Previously, the firm had been 
bothered a great deal with rats. 


FEED MIXERS 


Save Money, 
Increase Profits! 


You can save money by in- 
vesting in a Sidney KWIK- 
MIX mixer . . . the favorite 
in hundreds of mills. Fast, 
quiet, economical to operate 
. available in several 
sizes. Models to fit your 
need in either motor driven, 
flat belt or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


Sidney 
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GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


When the new warehouse was 
built, it was arranged to have the 
entire building set on concrete pil- 
lars and no steps lead into the 
building. With this arrangement the 
firm has never since been bothered 
with rats because they have no 
way to climb the three foot eleva- 
tion from the ground to the ware- 
house. 

Mr. De Broux believes in the pow- 
er of advertising. Each week he 
carries an advertisement in the 
town paper and in addition puts 
out a monthly printed house organ 
called the “Barn-O-Gram”. This 
publication ties up with the seasons 
and is an excellent business build- 
er for the firm. 

@ M. S. THOMAS GRIST mill, Salladas- 
burg, Pa., was damaged by fire of unde- 
termined origin June 13. The mill is owned 
by Norman Stover and Kenneth McKibben. 


@ WILBUR BELL, INC., Fayette, Iowa, a 

soy bean plant and feed mill, has recently 

been incorporated by Wilbur Bell, M. S. 

McCormick, and F. R. Winegar. 

@ C. BECKER MILLING CO., Red Bud, IIL, 

recently entertained a large number of 


customers and friends at a free movie and 
magic show. 


ARE 


price? 


poultrymen. 


Feed dealers throughout the United States report 
increasing profitable trade in EGGO with satisfied 


EGGO is made from fresh, whole California Sar- 
dines and is rich in proteins, vitamins, and min- 
erals. BOTH OLD AND NEW CROP AVAILABLE. 


FREE DISPLAY 

An all-metal dispensing display is now 
being furnished free to all dealers pur- 
chasing one 150 foot roll of R-V-LITE, pop- 
ular transparent glass substitute accord- 
ing to an announcement by the Arvey 
Corp., Chicago. 

The new display, brilliantly lacquered 
in three colors, combines utility with sales 
appeal and has a convenient cutting-edge 
guide that reduces waste and speeds up 
handling of this all-purpose window ma- 
terial. 

Dealers who are interested should con- 
tact their jobber or write directly to Arvey 
Corp., 3462 N. Kimball Ave., Chicago, Ill. 


@ GENERAL MILLS, INC., has purchased 
the Glenn L. Miller feed mill and elevator 
at Defiance, Ohio. 
@ HARRY COOPER, Fort Wayne, Ind., 
salesman for the McMillen Feed Mills en- 
tertained a group of about 75 feed dealers 
June 5 at the American Legion home in 
Decatur. Following the dinner there was 
entertainment and talks by several execu- 
tives of the company. 

@ VON WALD & ELSING FEED will, 
Prairie du Sac, Wis., have installed a new 
Kelly-Duplex feed mixer. 

@ STAFFORD GRAIN & SUPPLY CO., 
Stafford Springs, Conn., suffered $12,000 
loss June 14 when fire destroyed a three- 
story frame building housing grain, feed 
supplies and building materials. Loss is 
covered by insurance. 


PREPARED 


cr provide your poultrymen with EGGO, the 
premium fish meal that sells at a non-premium 


If it's Pacific Coast Fish 
Meal, we have it. 
Sardine — Herring — 
Pilchard — Tuna — 
Mackerel — Steam 
Dried— Vacuum Dried 

— Flame Dried 


THIS TAG IS YOUR | 
GUARANTEE OF QUALITY 


R. J. ROESLING & CO. 
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DUTCH FUMIGANT Kills Insects 


For fumigation of flour, 
feeds, cereals, beans, 
grain, etc. Will not inter- 
fere with germination of 
grain or baking quality of 
flour. Kills both adult in- 
sects and larva. 


Non-Inflammable 
Non-Explosive 


Dutch Fumigant is a col- 
orless, volatile liquid. It 
is SAFE. Kills grain bee- 
tles, grain weevils, flour 
moths, carpet beetles, 
clothes moths and certain 
other insect pests. Com- 
plete directions are given 
on each package. 


WHITMOYER LABORATORIES, INC. 
Manufacturing Chemists, Box 14, Myerstown, Pa. 


you'ne neat! 


No waiting when your truck backs 
up for feed at our wholesale ware- 
houses. 


Fish Meal, Peanut Meal, Beet Pulp, 
Winnebago Corn Distillers Grains, 
Calf Manna, Produlac, Malt Sprouts, 
Buttermilk Powder, Fertilizers, Fox, 
Mink, Dog Feeds, Dried Molasses. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


(ress 


435 N, SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 

Stonemo Granite Grit 

Clear Quill Livestock 
Mineral 

Nopco A & D Feeding Oils 


WATERLOO MILLS CO. 
Manufacturers and Wholesale 
Distributors 


Waterloo ... Phone 28... Iowa 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 


® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain Feed Hay 


ROLLED OATS 
Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
®@ OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


MILL EXECUTIVE or SALESMAN—Thirty years’ 
good experience in large milling business. Cen. 
tral states territory preferred. Married. Refer 
to No. 6041, % The Feed Bag, Milwaukee, Wis, 


SALESMAN—Well versed in animal nutrition, 
Good experience selling nationally known feeds 
and by-products. Wisconsin, Minnesota, Iowa 
and Illinois territory preferred. Married, 42 

ears of age. Refer to No. 7041, % The Feed 

g, Milwaukee, Wis. 


POSITIONS AVAILABLE 


SALESMAN — Reliable man now calling on 
feed dealers to present our new Feed Ad Kit. 
A complete ——! program built especially 
for the feed dealer. Give us information about 

ourself, reference and territory you cover. 

efer to No. 441A, % The Feed Bag, Milwaukee, 
is. 


SALESMAN—For states immediately west of 
the Mississippi river. Feed ingredient experi- 
ence. Give full details in first letter. Refer to 
No. 5041A, % The Feed Bag, Milwaukee, Wis. 


EXECUTIVE TYPE— Sales representative ac- 

ainted with feed men in middle west territory. 

d opportunity for ambitious salesman. Give 

references and previous connections in first let- 

ter. Refer to No. 541A, % The Feed Bag, Mil- 
waukee, Wis. 


FEED SALESMAN — With established dealer 
following in central and northeastern Ohio. 
Salary and expenses. Full particulars in first 
letter. Refer to No. 1541A, % The Feed Bag, 
Milwaukee, Wis. 


@ DALLAS CITY GRAIN & FEED CO., 
Dallas City, Ill., is planning to build a new 
warehouse 40 x 80 adjacent to their ele- 


vator. 


25TH ANNIVERSARY 

W. J. Wheelock is celebrating this year 
the 25th anniversary of the founding of the 
Le Roy Grain & Cereal Co., Inc., feed job- 
bers at Le Roy, N. Y. Mr. Wheelock started 
the business in 1916 with Mrs. Wheelock in 
charge of the office for the first three years. 
The business was incorporated in 1921 
with Mr. Wheelock as president and trea- 
surer, Mrs. Emma K. Wheelock as vice- 
president and Mrs. E. W. Scott as secretary. 
Prior to establishing the Le Roy Grain & 
Cereal Co., Mr. Wheelock served 13 years 
as manager of the Greigsville plant of the 
Ewart & Lake Co., Groveland, N. Y. and 
two years with the Chesbro Milling Co., 
Salamanca, N. Y. 


HEADS SUPERINTENDENTS 

Paul Christensen, Van Dusen-Harrington 
Co., Minneapolis, Minn., was elected pres- 
ident of the Society of Grain Elevator 
Superintendents at the 12th annual con- 
vention of the society held June 10-12 at 
Minneapolis. 

Other officers elected were: first vice 
president, Gilbert Lane, Arcady Farms Mill- 
ing Co., Chicago, Ill.; and second vice pres- 
ident, R. B. Pow, Reliance Grain Co., Fort 
William, Ont. Named as directors were: 
John Coughlin, Brooks Elevator Co., Minne- 
apolis, Minn.; Edward Frauenheim, Buffalo 
Forwarding Co., Buffalo, N. Y.; H. L. Hein- 
rikson, Terminal Grain Corp., Sioux City, 
Iowa; and Harold Wilbur, A. E. Staley 
Mfg. Co., Decatur, III. 
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—~heads eastern 


(Continued from Page Twenty-seven) 


AUSTIN W. CARPENTER 


ing the membership and rebuilding the 
Eastern Federation of Feed Merchants. 
His reappointment as secretary-treasurer 
was deserved and never in doubt. 

The noon luncheon speaker was William 
F. Berghold, editor of the Rural New York- 
er, who described the outlook for the dairy 
industry as the best in years. He criticized 
again, however, the government's handling 
of marketing in the New York milk shed 
as complicated, arbitrary, costly to the pro- 
ducer and definitely favorable to the large 
distributors. 

Frank C. Demarest, Stamford, N. Y., first 
vice president of the federation, presided 
at the afternoon meeting. Speakers were 
Dr. R. M. Bethke, Ohio agriculutral experi- 
ment station, Wooster; O. V. Wallin, Wolf 
& Co., Philadelphia; and Allen Bush, Low- 
ville, N. Y., director and member of the 
association's executive committee who dis- 
cussed cost of truck operations. Dr. Beth- 
ke’s address is published on page 29 of 
this issue of The Feed Bag and most of 
Mr. Wallin’s address was published in the 
January, 1941, number. 

Toastmaster at the annual banquet was 
C. Paul Ward, Candor, N. Y., who presided 
with his charming daughter Miss Emily 
Ward on one side of him and on the other 
side the speaker of the evening, Dr. Charles 
Copeland Smith of the National Associa- 
tion of Manufacturers. Dr. Smith reported 
that 93 per cent of all defense contracts 
were either up to or ahead of schedule 
and predicted that free enterprise will al- 
ways beat any dictatorship saying Hitler 
is already licked on the basis of what our 
industry has done and will do. 

Prof. E. S. Savage, Cornell university, 
Ithaca, N. Y., was the principal speaker at 
the closing session of the convention on 
Saturday morning. He described his work 
with night and irrigated pastures and said 
it doesn't make very much difference what 
you feed a cow as long as you feed her 
enough. Change your mixtures at will, he 
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concluded, but maintain sufficient digest- 
ability and adequate protein and fat. 

An unusual feature of the meeting was 
a question and answer program conducted 
by Emory L. Cocke, Ashcraft-Wilkinson Co., 
Atlanta, Ga., with W. R. Ewing, National 
Oil Products Co., Harrison, N. J.; Dr. Beth- 
ke, Prof. Savage and Dr. Smith as experts. 
The first three named answered some diffi- 
cult and some “hot’’ questions while Dr. 
Smith supplied the comic relief with such 
cbservations as a pain in the stomach can 
cause a pain in the neck when it’s Max 
Cohn (Sunset Feed & Grain Co., Buffalo) 
doing the “bellyaching”. 

Resolutions adopted opposed the St. 
Lawrence-Great Lakes waterway as con- 
trary to the best interests of agriculture 
and non-essential for defense; approved 
the Cornell and Rutgers nutrition schools 
but asked that less technical sessions be 
conducted for the benefit of local mixers; 
requested special nutritional service for 
small feed mixers from Cornell university; 
asked that independent farm supply deal- 
ers be granted equal privileges with co- 
operatives; complimented the administrator 
for the New York milk shed and thanked 
all those responsible for the association's 
year of progress and successful convention. 

In addition to the officers previously 
named, Louis E. Camp, Walton, N. Y., was 
elected second vice president of the East- 
ern Federation of Feed Merchants. Ken- 
neth E. Eldred, Bainbridge, N. Y., who 
served as chairman of the resolutions com- 
mittee, and Charles Merriman, Potsdam, 
N. Y., were elected to the board of direc- 


—for You and 
Your Customers, 
—when the bag 
carries the 


for Non-fermenting 
Brewers’ Yeast 
(Vitamins B and G). 
Q-fer Cod Liver Oil 

(Vitamins A_ and 


2 Big Red Letters 
D). Also Wheat Germ 


Oil (Vitamin E). 


Vitamin potency prolonged by 
Exclusive Patented Process. 


Get the full benefit of Conkeys nation- 
wide advertising. Poultrymen are hear- 
ing and reading the exclusive Conkeys 
Y-O story on the radio and in leading 
Poultry and Farm Papers. Lay in a stock 
of these vitalized feeds and see how easy 
it is for both you and your customers 
to profit from them. Write Today for 
Conkeys Liberal Dealer Proposition. 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 
Mills and warehouse stocks at convenient centers 


SELL Conkeys THE YEAR ‘ROUND PROFIT LINE 


tors. 


Reeelected and hold-over members 
of the board are William R. Conklin, Chest- 
er, N. Y.; Harry R. Edsall, Sussex, N. J.; 
James H. Gray, Springville, N. Y.; Benja- 
min D. Simmons, Sussex, N. J., and Past 
President Thompson. 


@ WM. J. WEAVER, eastern representative 
of the Silmo Chemical Co., Vineland, N. J., 
has moved his home from Indiana to 18 
South Stewart, Winchester, Va. 


@ T. P. GIBBONS, mineral feed division, 
Cudahy Packing Co., Chicago, Ill., under- 
went a serious eye operation July 4 at the 
Presbyterian hospital in Chicago where he 
will be confined for several weeks. 


@ A. L. GILBERTSON has been appointed 
manager of the Chicago Meat Products Co. 
and the Flake Cereal Co., both with offices 
at 223 W. Jackson blvd., Chicago, Ill. Mr. 
Gilbertson was formerly connected with the 
Geo. A. Hormel & Co. and succeeds J. E. 
Melville, resigned. 

@ LES BROWN, National Oil Products Co., 
Harrison, N. J., won the prize which the 
Central Soya Co., Decatur, Ind., offered 
for the golf tournament of the American 
Feed Manufacturers association, two years 
in a row. Last year, Les won an electric 
clock and this year, at Hot Springs, Va., a 
camera. He has now prepared a form 
thank you letter which he expects to be 
able to send to Bob O’Brien of the Central 
Soya Co. every year. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


THE BEST 
IS ALWAYS 
THE MOST 
ECONOMICAL 


PR 
< 
q 
MASH 
[WILSON & CO a 
Kansas City - Chicago - Oklahoma City Bs 
0550 


Service department for our readers. Low 
Rates: 35c per line: minimum, four lines 
including heading. 


GOOD BUY AT $6000 
Coal, feeds, seeds. Bulk gas and kerosene 
distributing station. Oils and greases, id 
growing business in good farming community in 
northern Illinois. Write SM-741, % The Feed 
Bag, Milwaukee, Wis. 


ERGOTY RYE SCREENINGS 
Watch your top scalpings for ergot. 
Write for 
information, prices, cleaning suggestions. 
UNIVERSAL LABORATORIES, DASSEL, MINN 


FOR SALE 
Good going business. Custom grinding, feed 
mixing and fuel. Selling on account of illness 
of owner. Write PF-7041, % The Feed Bag, Mil- 
waukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FOR SALE OR LEASE 
Feed mill, Sprout Waldron corn crusher, Kelly 
Duplex ton mixer. Priced right for quick sale. 
Write NW-325, % The Feed Bag, Milwaukee, Wis. 


@ KATES BROS. GRAIN ELEVATOR, Weid- 

man, Mich., was destroyed by fire June 16. 

Loss was estimated at $8,000. 

@ ARNOLD EMHOLTZ, Osseo, Minn. is 

erecting an addition to his feed mill. 

@ Cc. O. SCOW FLOUR MILL, Hawley, 

Minn., has installed a new hammer mill. 

@ LAWRENCE LA PLANT, Anoka, Minn., 

has purchased the coal, cement and feed 

business formerly operated by his father, 

W. H. LaPlant. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


Now! -Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


«FOR FEED CALL« 


“Stormy” 


IOWA FEEDJ COMPANY 
Phone 45177 Des Moines, Iowa 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMPARY 


MINNEAPOLIS, MINN. 


W. R. EWING 


A second “must book” for the feed indus- 
try, heralded as a fitting companion to 
F. B. Morrison's “Feeds and Feeding”, is 
now available to the trade from the brain 
and pen of the author and publisher, W. 
Ray Ewing of Upper Montclair, N. J. 

This volume called the “Handbook of 
Poultry Nutrition” has more than 840 pages 
of information arranged and compiled to 
answer any and all questions concerning 
the feeding of poultry. It is replete with 
many illustrations and hundreds of tables 
and charts of special interest to feed and 
poultrymen. 

The author, “Ray’’ Ewing, has devoted 
25 years of his life to poultry nutrition as 
a practical poultryman, manufacturer and 
lecturer. He was graduated from North 
Carolina State college where he specializ- 
ed in animal nutrition and at one time 
published a monthly magazine for the feed 
industry on the west coast. He is now sales 
manager of the National Oil Products Co., 
Harrison, N. J. 

The “Handbook of Poultry Nutrition” 
may be purchased direct from the pub- 
lisher, W. R. Ewing, 553 Park street, Upper 
Montclair, N. J. at $7.50 per copy. 


Dried Skim Milk 


C. W. BURCKHALTER, INC. 


156 FRANKLIN ST., NEW YORK, N. Y. 


Dried Buttermilk 


MARION, OHIO 


FORT-I-FY Your PROFITS with 


FEEDS and 


OLD FORT concentTRATES 


OLD FORT MILLS, Inc. 


HARRISBURG, PA. 


FEEDSTUFFS, 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo.? 


LEARY 


MINNEAPOLIS | 
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FOR BIGGER PROFITS, USE| @RE AM CALF MEAL 


Allied lills, Inc F A Brand 
Amburco Corp. 43 sou: amous 
American Dry ii inst. i8 Will fermented oats be fed to| 45; more that 
F illi 99 
hogs this summer? than 25 means 
Borden Company 28 Yes, on account of the high| years poses ° 
roadw sales 
fe 82 price of corn and the prospects of 
Cqrbonate Co 46 a large crop of oats, fermented 
iforni ackin: orp 

Capital Flour Mills 54 oats will be fed. (Look for the Red Spotted Bag! 
Cargill, Inc. BE PREPA 

| Grading Co 54 RED to supply your ‘ 
Ghissitied 56 PPly Y A prepared meal to replace milk. 
H. K. Clofine Co 5 customers with Is steam cooked and remilled for 
G. E. Conkey Co 55 


Corn Products Sales Co 48 WY 5 4“ added quality. Saves up to 50% on 
Denver Alfalfa Milling & Products Co........... 52 Genuine Yeastex 


feeding costs. 
Des Moines Oat Products Co 54 


Deutsch & Sickert Co s4 The Live Yeast Culture With a 
Doughboy Mills, Inc = 
Commiasion Go 56 National Reputation 
| NUTRITIVE MINERALS 
Feed Supplies, Inc 54 It costs very little to fortify 

k G i ‘0 ww s 
Co si your mineral feed, chick starter, | “Nature's Own” calci- 

Milli 
growing mash, laying mash and| from 
General Biochemicals, Inc 5 ground egg shells, 
iain Goan Oe 56 all feedstuffs with YEASTEX. egg albumen, plus 
Hotel Lincoln 48 other health-giving 
Hoosier Mineral Feed Co 36 Write or wire for literature, | minerals makes these 
Hubbard Milling Co 10 sample and prices — especially halite 
T. E. Ibberson Co 39 ‘ valuable. : 
Iowa Feed Company 56 The Only Premium Yeast Culture this Seal! 
A. E. Jacobson Machine WorkS......sss:sssss0 40 Without a Premium Price 
Jersee Company 45 
Spencer Kellogg & Sons Co 34 
King Midas Flour Mills 60 REEL PRODUCTS CO. 
La Budde Feed & Grain Co 58 ° 
Lapp Laboratories Inc 58 MONTICELLO, IOWA 5425 W. Roosevelt Rd. Chicago, II. 
Larrowe Milling Co. 24 
Leary Grain Co 56 
Limestone Products Co 14 
Maney Bros. Mill & Elevator..........cccsescessesees 56 
Midland Hay & Feed Co 56 
Mill Mutual Fire Prevention Bureau................ 47 
Morton Salt Co 58 
Murphy Products Co 59 
Myers-Sherman Co. 45 
Napthole, Inc. 51 
| Poultry and Milling Wh 
ational Foo fo) 
National Molasses Co 52 ou ry an 5 Ing eat 
National Oil Products Co 16 
ort ast Fee 1 fe) 

Northrup King’ & C2 33 | ANY GRADE... ANY QUANTITY... ANY TIME... 
Old Fort Mills, Inc 56 
Oyster Shell Products Co 42 . 7 
Pecos Valley Alfalfa Mill Co......sssssssssssssssseee 52 Write or Wire for Quotations 
Chas. Pfizer Co 49 
Quaker Oats Co 41 


| BUNGE ELEVATOR CORPORATION 


R. J. Roesling & Co 


Ryde & Co 57 | MINNEAPOLIS MINNESOTA 


Dr. Salsbury’s Laboratories 23 
Sargent & Co 


Screw Conveyor Co 


Sidney Grain Machinery Co 53 
Silmo Chemical Co 44 
E. R. Squibb & Sons 13 | 
La : Let US Tell i 
trong Scott . Co t t 
Sunset Feed & Grain Co 49 
Packing Co 56 
wilt & Co 52 The fact that Kelly-Duplex furnishes com- 
Hort Co. plete Feed Mill and Elevator equipment 
a : is only part of the story. We have proof 
Vio Bin Corporation 26 of low first cost; economical up-keep; 
Watecloo Bills dependability. The entire Kelly-Du- 
White Ce i 33 plex story cannot be told here, but 
Whitmoyer Laboratories Inc Ps we'll gladly send it to you if you will 
— drop a card naming the equipment 
you are interested in purchasing. 


Firms that spend money to build good will are 


WRITE FOR CATALOG 
less likely to do anything that might nullify the 


effect of their advertising than firms making no THE DUPLEX MILL and MANUFACTURING CO. 


such investment. It will pay readers to trade with 
SPRINGFIELD @ OHIO 
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FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


MILWAUKEE? 
"MALT SPROUTS 
"DRIED MILK 
"FEEDING BARLEY 


ane best ordered through 


La Budde Feed & Grain Co. 


MILWAUKEE, WIS. 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 


POULTRY LITTER 


(Process Patent No. 2014900) 


™ Baby Chicks will be 
| hatched this month. 
There is a profit for 
you in... 


|| LAPP’S HYGENO 
|| POULTRY LITTER 


WRITE TODAY FOR 
SAMPLES AND PRICES 


WE SPECIALIZE IN CONCENTRATES: 
MINNEAPOLIS, MINN. NEVADA, IOWA 
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EF; yet We invite you to share in the results of Murphy’s business building 
" ‘ _ program. Write us for the full and free details of Murphy’s money 
\ making deal for dealers. 


HOG BALANCER 


Adopt these TWIN Profit-Makers and cash in on CONCENTRATE 


today’s two best sellers: HOG BALANCER and 
LAYING MASH. Add Murphy’s Cut-Cost Concen- 
trate or Murphy’s Vig-O-Ray to home-grown feeds 


and you can offer Top Quality at Bedrock Prices. U SE “Murphy2 
Murphy’s Concentrates make farm feeds do more we Es 

—quicker gains on shoats—more eggs from hens— ae CUT COST 

more profits for the feeder—more profits for you. CONCENTR ATE 


Murphy Concentrates make your mill mixes 
EASIER TO SELL! 


That’s because Murphy’s advertising and merchandising are work- 
N ing for you every week in the year. Tune in any of the following 
a Murphy Radio Programsand learn how Murphy helps boostyour sales: 
S WHO — Des Moines... Saturday, 8:30 PM 
WMT — Cedar Saturday, 12:30 PM 
KROC — Rochester.......... Monday, Wednesday, Friday, 12:40 PM 
KYSM — Mankato.......... Monday, Wednesday, Friday, 11:55 AM 


WDAY —Fargo............. Monday, Wednesday, Friday, 12 Noon 
KFAM — St. Cloud.......... Tuesday, Thursday, Saturday, 12 Noon 


MURPHY PRODUCTS CO. e BURLINGTON, WISCONSIN 


MAKE More MONEY WITH Murphy 
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The dealer who sells a GOOD flour is proud 
to recommend it . . . and the housewife who 
buys a GOOD flour is proud of the results she 


achieves with it. 


This simple truth accounts for the steady 
progress of King Midas Flour. Dealers who 
take pride in their merchandise — who value 
the goodwill of their customers — are building 


their business — and our business — by recom- 


mending Enriched King Midas Flour. 


Introduce your customers to the pleasures 
of better baking. Show them the true economy 
of a uniform, dependable flour. When you rec- 
ommend King Midas Flour you are developing 
profitable repeat business—business that is built 
on quality and can’t be taken away on price. 


eo > 

: 


